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There's  a  new  self-balancing  story 
for  Natural  Balance  Conditioner 
and  new  Natural  Balance  Shampoo. 

Your  customers  will  see  self- 
balancing  through  a  heavy,  national, 
television  burst  worth  three  quarters 
of  a  million  pounds,  starting  in 
March.  And  through  10  million  8p 
coupons,  for  either  new  Natural 
Balance  Shampoo  or  the  Conditioner, 
which  will  be  dropping  through 
letterboxes  throughout  the  country. 

Since  a  self-balancing  conditioner 
and  shampoo  is  exactly  what 
women  have  been  waiting  for,  these 
coupons  are  going  to  be  used. 

So  make  sure  you're  ready  by 
taking  advantage  of  our  introductory 
deal.  It's  one  very  profitable  way  for 
you  to  get  the  balance  right  with 
enough  Natural  Balance  on  your 
shelves. 
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COMMENT 

Responsibility  shared 

General  practitioners  in  pharmacy  and  dentistry  have  so 
much  in  common — independent  contractor  status  in  the 
National  Health  Service,  payment  by  item  of  service, 
itinerant  patients,  disenchantment  with  remuneration,  for 
example — that  it  is  surprising  that  they  do  not  get 
together  more  often.  The  point  was  well  made  last  week 
at  a  meeting  organised  by  the  London  and  Home  Counties 
Division  of  the  British  Dental  Association's  Community 
Health  Services  Group  on  the  theme  of  "The  pharmacist's 
role  in  dental  health  education."  Pharmacists  were  invited 
and,  despite  scant  publicity  (curiously  even  the  BDA,  at 
whose  headquarters  the  meeting  was  held,  seemed 
unaware  of  it)  there  were  enough  present  to  contribute 
to  a  lively  discussion. 

The  basis  of  the  meeting  was  some  already-published 
research  (in  an  Oral-B  newsletter  in  1978)  carried  out  in 
Hampshire.  The  three  participants  were  an  area  dental 
officer  and  dental  health  educationalist,  and  a  retail 
pharmacist — the  latter  pair  now  a  husband  and  wife  team! 
Various  pieces  of  specially-produced  display  material  were 
set  up  in  pharmacies  in  the  area,  backed  by  displays  of 
products  and  counselling  by  the  educationalist,  and  sales 
of  dental  health  products  were  compared  with 
pre-campaign  levels.  Although  the  samples  were  small, 
average  increases  of  72  per  cent  in  sales  of  toothbrushes 
and  63  per  cent  in  toothpaste  were  recorded  during  the 
month  of  the  display,  and  of  56  per  cent  and  45  per  cent 
over  the  base  rate  in  the  month  following  the  display. 

In  another,  single  pharmacy  experiment,  there  was  also 
a  considerable  increase  in  sales  of  aids  such  as  floss  and 
disclosing  tablets,  particularly  among  pharmacy  staff 
whose  "education" — and  hence  capacity  to  advise 
customers — was  an  unpredicted  benefit  of  the  campaign. 

However,  last  week's  meeting  had  more  to  offer  than  the 
re-presentation  of  some  tentative  research  results:  it  clearly 
illustrated  the  need  for,  and  the  advantage  of, 
interprofessional  liaison  at  "grass  roots"  level  and  on  a 
local  basis.  The  pharmacist  gave  voice  to  this  need  by 
pointing  out  that  his  profession  was  consulted  by  the 
public  but  was  often  in  doubt  about  the  latest  dental 
opinion  on  an  issue — and  since  there  can  be  differences 
of  opinion,  it  is  important  to  know  the  opinion  of  local 
dentists  so  that  any  advice  given  by  the  pharmacist  is 
that  which  would  be  supported  by  the  patient's  own  dental 
practitioner.  "We  would  be  pleased  to  preach  the  gospel 
if  the  gospel  were  consistent,"  said  the  pharmacist. 
"What  technique  and  how  many  times  a  day  for  brushing? 
Waxed  or  unwaxed  floss — and  why?  Are  apples  and 
carrots  beneficial  or  not?" 

On  the  other  side,  the  educationalist  admitted  having 
gone  on  blithely  recommending  patients  to  buy  dental 
hygiene  aids,  not  realising  that  low  demand  meant  that 
they  were  not  actually  stocked  by  pharmacists.  And  the 
dental  officer  expressed  the  opinion — shared  by  others 
during  the  discussion — that  if  pharmacists  were  to  be 
persuaded  that  dental  health  education  is  worthwhile,  it 
must  first  be  possible  to  demonstrate  a  positive  effect  on 
sales.  Clearly  the  impression  of  pharmacists  reaching 
the  dentists  was  more  concerned  with  commercialism 
than  with  professionalism! 

However,  the  two  can  go  hand  in  hand  and  in  areas 
where  dentists  are  themselves  "prevention"  conscious 
(and  the  activity  is  by  no  means  universal)  there  may 
well  be  examples  of  the  apocryphal  retort  of  the  assistant 
to  the  customer:  "We  don't  stock  it — nobody  asks  for  it". 

In  oral  hygiene,  pharmacists  and  dentists  have  a  common 
and  non-conflicting  interest  in  promoting  sales.  Perhaps 
to  ensure  that  the  interest  carries  the  same  message, 
all  branches  of  the  Society  should  consider  holding 
regular  meetings  with  their  dental  colleagues. 
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Generic  prescribing 
can  cut  NHS  costs 


An  Essex  general  practitioner  claims  he 
has  saved  The  NHS  about  £270  by  gene- 
ric prescribing  of  12  drugs  during  Janu- 
ary. This  is  an  annual  saving  of  well 
over  £3,000,  which  works  out  at  £24 
million  for  the  UK  as  a  whole. 

Dr  Monte  Lubel,  Westell  ff  on  Sea, 
ran  the  experiment  in  his  three  doctor 
practice  which  serves  6.000  patients. 
Twelve  drugs  were  prescribed  only  by 
their  generic  names  for  four  weeks  in 
January— diazepam,  nitrazepam,  indome- 
thac'in,  methyldopa,  frusemide,  phenyl- 
butazone, ampicillin,  oxytetracycline, 
penicillin  V,  amitriptyline,  imipramine 
and  chlorpropamide.  Helped  by  a  local 
pharmacist,  he  worked  out  the  savings  by 
comparing  the  cost  of  100  generic  tab- 
lets or  capsules  with  the  cost  of  the 
proprietary  brands — Valium.  Mogadon, 
Indocid.  Aldomet,  Lasix.  Butazolidin, 
Penbritin,  Imperacin,  V-Cil-K,  Trypti- 
zol,  Tofranil  and  Diabinese. 

Dr  Lubel  told  a  conference  held  last 
week  by  the  King's  Fund  Centre  and 
Association  of  Community  Health  Coun- 
cils for  England  and  Wales  (see  also 
p306),  that  he  felt  none  of  his  patients 
had  suffered  clinically  by  receiving  the 
generic  equivalent.  Doctors  should  be 
made  far  more  aware  of  the  compara- 
tive costs  of  drugs,  he  said.  GPs  were 
showing  gross,  unnecessary  extravagance 
and  an  element  of  irresponsibility,  pos- 
sibly due  to  both  ignorance  and  laziness. 
All  medical  students  learned  the  generic 
names  of  drugs  but  after  a  few  years  of 
"high-powered,  subtle,  bra  in- washing" 
from  the  drug  companies  they  tended 
to  resort  to  the  simpler  brand  names 
when  prescribing. 

The  Department  of  Health  should  take 
a  more  active  advisory  role,  Dr  Lubel 
continued.  There  could  be  a  "British 
National  Health  Formulary"  containing 
prescribing  information  and  comparative 
costs  of  generic  and  proprietary  drugs, 
regularly  updated.  And  many  retired 
doctors  and  pharmacists  could  be  em- 
ployed usefully  to  "preach  against"  un- 
necessary spending.  The  initial  costs 
might  be  high  but  would  eventually  be 
justified  by  much  larger  savings,  Dr 
Lubel  said. 

Call  to  discontinue 
branch  reps 

The  Pharmaceutical  Society's  annual 
branch  representatives  meeting  is  "utter 
drivel"  and  should  be  abolished,  accord- 
ing to  Dudley  and  Stourbridge  Branch. 

The  branch  is  proposing  a  resolution 
to  this  effect  at  the  next  BRM,  on  May 
15,  saying  "As  last  year  our  branch  did 
not  submit  any  motions  for  considera- 
tion at  the  BRM  our  representatives  had 
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an  ideal  opportunity  to  witness  in  a 
totally  unbiased  atmosphere  the  utter 
drivel,  the  inane  trivia,  the  tedious 
repetition  which  produced  enough  hot 
air  to  carry  a  manned  balloon  across  the 
Atlantic,  and  back— probably  at  a  cost 
of  X  thousands  oL.pounds  to  the  mem- 
bers of  the  Society.  The  'democracy'  of 
the  Society  at  work!  A  total  waste  of 
money,  time  and  energy — though  the 
latter  was  probably  most  significant  by 
its  absence." 

Other  branches  are  using  the  meeting 
to  campaign  against  the  latest  increase 
in  prescription  charges,  to  seek  guidance 
on  what  constitutes  "professional  ser- 
vices" in  advertising,  and  to  urge  that 
Prescription  Only  Medicines  be  limited 
to  a  maximum  of  one  month's  supply 
with  further  supplies  for  up  to  two 
.months  at  the  pharmacist's  discretion. 

Gwent  Branch  is  to  propose  that  "it 
is  an  undesirable  and  potentially 
dangerous  practice  to  hand  out  to  young 
children  either  prescriptions  or  over  the 
counter  medicines,  and  that  the  Council 


of  the  Society  should  review  the  code 
of  ethics  accordingly." 

Plymouth  and  Somerset  Branches 
believe  that  the  Society  should  seek  a 
limited  relaxation  of  the  POM  list  to 
increase  the  range  of  medicines  available 
for  pharmacists  to  prescribe. 

Cardiff  and  South  Glamorgan  Branch 
wants  pharmacists  to  have  the  right  not 
to  dispense  prescriptions  on  the  basis  of 
their  professional  judgment. 

Helfex  exhibition 
offers  discounts 

The  fifth  international  health  food  exhi- 
bition, Helfex  '80,  is  to  be  held  at  the 
Metropole  Hotel,  Brighton.  Trade  days 
are  May  18-19  from  10  am  until  5.30  pm. 
Many  new  products  will  be  on  display 
and  exhibition  discounts  are  available  at 
most  stands.  There  will  be  lectures  on 
both  days  aimed  at  helping  retailers  im- 
prove their  knowledge  and/or  sales  of 
various  types  of  product. 

For  the  first  time  there  will  be  a  stand 
where  non-specialist  retailers  such  as 
pharmacists,  wishing  to  involve  them- 
selves in  the  health  food  trade,  can  ask 
for  advice  on  the  best  way  to  develop 
this  aspect  of  the  business.  Details  of  the 
exhibition  are  available  from  Helfex 
administration,  The  Old  Coach  House, 
South-borough  Road,  Surbiton,  Surrey. 


Drug  companies  in  US  defend  pharmacists 


While  UK  pharmacists  are  still  wonder- 
ing exactly  how  they  will  be  affected  by 
recent  product  liability  proposals,  drug 
companies  in  the  United  States  are 
already  offering  pharmacists  protection 
against  claims  for  damages. 

"Dispense  at  our  risk,"  exhorts  a 
recent  Sandoz  Pharmaceuticals  advertise- 
ment in  American  Pharmacy,  the  journal 
of  the  American  Pharmaceutical  Asso- 
ciation." When  you  dispense  a  Sandoz 
product  in  accordance  with  the  terms  of 
our  product  liability  policy,  we'll  defend 
you  against  any  claims  or  suits  that 
might  arise  out  of  an  alleged  product 
defect  ....  We  think  this  liability 
policy  is  one  of  our  most  significant 
services  to  the  pharmacist." 

A  spokesman  for  Sandoz  Products  Ltd 
in  the  UK  told  C&D  the  protection 
policy  was  introduced  to  reassure 
pharmacists  that  the  company  stands 
firmly  behind  its  products  in  the  face  of 
an  increasing  number  of  malpractice 
claims  being  pursued  in  the  US.  Generic 
substitution  by  pharmacists  is  now  either 
permitted  or  mandatory  in  some  States. 

The  indemnification  is  conditional  on 
the  pharmacy  promptly  notifying  Sandoz 
of  the  claim  or  suit,  keeping  all  records 
on  dispensing  the  prescription,  making 
these  records  available  to  Sandoz  and 
co-operating  fully  with  the  company  in 
defending  against  the  claim.  The  com- 
pany will  not  defend  a  pharmacist  against 
claims  for  any  alleged  negligence,  mal- 
practice or  other  "wrongful  act"  on  the 
part  of  the  pharmacist  or  when  the  pro- 
duct of  another  manufacturer  was  sub- 


stituted for  a  prescribed  Sandoz  product, 
even  where  substitution  is  permitted  by 
law. 

An  advertisement  for  Roche  Labora- 
tories, appearing  in  the  same  magazine, 
offers  protection  when  a  product  liability 
lawsuit  or  claim  involving  a  Roche 
product  arises  under  the  conditions 
stipulated,  "provided  the  pharmacist  has 
lawfully  and  properly  executed  his  pro- 
fessional responsibilities." 

A  spokesman  in  the  UK  told  C&D 
the  the  policy  had  operated  for  some 
years  but  no  claims  had  yet  been  made. 
The  US  company  offered  protection 
worth  over  10  million  dollars  under  cer- 
tain conditions,  which  included  the 
pharmacist  storing  the  medicines  cor- 
rectly, not  repackaging  them  other  than 
in  dispensing  to  the  patient  and  not 
giving  wrong  information  about  the  pro 
duct. 

The  spokesman  added  that  it  was  too 
early  to  say  whether  Roche  would  adopt 
similar  policies  in  the  UK  but  "we  look 
to  the  US  with  keen  interest."  The 
decision  would  be  made  by  the  company 
at  a  national  rather  than  international 
level. 

Another  service  Roche  advertise  to 
US  pharmacists  is  a  "disaster"  policy: 
"In  the  event  of  a  disaster,  Roche  will 
assist  a  retail  pharmacy,  wholesale  house 
or  hospital  pharmacy  by  restocking  all 
Roche  merchandise  which  is  no  longer 
saleable."  Also  offered  is  a  "drug  abuse 
warm  line"  in  which  "taped  discussions 
with  experts  on  the  subject  of  drug  abuse 
are  available  by  telephone." 

23  February  1980 


GP  support 
for  Franks 

By  presenting  a  united  front  to  the 
government,  general  practitioners  and 
pharmacists  could  help  each  other.  So 
stated  Dr  John  Noble,  a  general  practi- 
tioner in  Northumberland  and  deputy 
chairman  of  the  General  Medical  Ser- 
vices Committee,  in  last  week's  issue  of 
Doctor. 

Dr  Noble  suggested  that  doctors  could 
make  the  first  move — by  supporting 
pharmacists  in  their  demands  that  the 
Franks  report  be  implemented.  The 
major  part  of  the  recommendations,  he 
thinks,  are  just  and  fair,  and  proper 
payment  for  dispensing  might  discourage 
pharmacists  from  wishing  to  extend  into 
the  field  of  diagnosis  and  therapy. 

An  editorial  comment  in  the  same 
issue  notes  that  pharmacists  are  now 
pressing  the  government  to  set  up  an 
ndependent  review  body  to  deal  with 
he  NHS  pay  disputes,  and  comments 
on  the  wider  implications  this  has  for 
he  acceptance  of  general  incomes 
policies. 

Jnsupervised  sales 
ead  to  fine 

\.  Middlesex  pharmacist  was  fined  this 
veek  for  unsupervised  sales  of  Pharmacy 
Dn'ly  medicines. 

Mr  Anthony  Semler,  appearing  before 
-Tendon  magistrates,  admitted  the  illegal 
ale  of  Tixylix  and  Dermogesic  from  his 
>harmacy  in  Station  Road,  Edgware.  the 
ale  not  being  made  by  a  pharmacist  or 
>y  a  person  acting  under  a  pharmacist's 
upervision.  His  company,  Kramer,  Fifer 
nd  Co,  admitted  two  summonses  of 
eglect  on  the  part  of  Mr  Semler  to 
prevent  the  sales  contrary  to  sections 
7  and  124  of  the  Medicines  Act. 
Miss  Katrina  Winfield.  prosecuting. 
Jld  the  court  that  the  sale  was  made 
3  representatives  of  the  Pharmaceutical 
ociety  last  September.  Both  products, 
he  said,  should  have  been  purchased 
ith  Mr  Semler's  knowledge  and  should 
ot  have  been  on  open  display.  The 
>ermogesic  was  on  a  shelf  and  the 
ixylix  was  under  a  glass  counter.  The 
:presentative  was  not  questioned  about 
ie  purchases  or  told  that  a  pharmacist 
lould  be  informed.  Miss  Winfield  added 
tat  Mr  Semler  had  already  been  advised 
iat  his  shop  lay-out  should  be  changed. 
"The  advice  was  ignored  and  super- 
sion  of  the  sale  of  these  goods  was 
rtually  impossible,"  she  said.  Mr  Semler 
Jid  appeared  in  court  previously  on  a 
pnilar  summons. 

Mr  David  Speker  said  his  client  was 
le  victim  of  a  "human  error."  He  had 
Id  his  staff  about  the  sale  of  certain 
pods  but  on  this  occasion  his  advice 
|as  not  carried  out.  Medicines  that  need 
pharmacist's  supervision  had  since 
:en  placed  behind  a  counter.  Mr  Semler 
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was  fined  £50  on  each  of  the  summonses 
and  ordered  to  pay  £40  costs.  The  com- 
pany was  also  fined  £50  on  each  of  the 
summonses  and  ordered  to  pay  £40  costs. 

More  drug  reactions 
reported  in  Ireland 

The  Irish  National  Drugs  Advisory 
Board  received  15  per  cent  more  reports 
of  adverse  reactions  to  drugs  in  1978 
than  in  the  previous  year. 

According  to  the  Board's  Annual 
Report  1978.  half  of  the  515  adverse 
reaction  reports  (listing  1,024  reactions) 
came  from  general  practitioners  and 
only  1.2  per  cent  from  pharmacists. 
Most  (313)  were  associated  with  drugs 
affecting  the  central  nervous  system  and 
there  were  17  deaths. 

By  the  end  of  1978  the  Board  had 
completed  about  half  of  its  review  pro- 
gramme for  drugs  already  on  the  mar- 
ket. Of  the  1.111  applications  to  market 
proprietary  medicines.  620  were  applica- 
tions for  products  to  be  considered  under 
the  review  programme.  A  further  910 
applications  outstanding  at  the  end  of 
1977  were  considered.  The  Board 
accepted  691  applications  (420  review 
products). 

The  review  is  now  dealing  with 
coagulation  products,  blood  proteins, 
blood  substitutes,  antiprotozoals,  fungi- 
cides, anthelmintics  and  pesticides,  diag- 
nostics, antiseptics  and  disinfectants,  for 
which  submissions  should  be  provided 
by  April  1. 

Next  year  topical  drugs,  parenteral 
fluids  and  electrolytes  will  be  reviewed, 
and  in  1982  vitamins,  special  foods  and 
substitutes  such  as  sweeteners,  enzymes 
and  chelating  agents. 


Advice  on 
medicines 

"About  your  medicines",  a  weekly 
column  providing  general,  lay-language 
information  about  the  most  commonly- 
prescribed  drugs  in  America,  is  now 
being  provided  by  the  United  States 
Pharmacopeial  Convention  to  some 
2.000  newspapers  throughout  the  USA. 

The  first  column  in  the  series  provides 
general  drug  use  information  such  as 
storage  and  disposal  of  medicines  and 
information  on  when  to  consult  the 
doctor;  future  columns  will  cover  specific 
or  grouped  drugs. 

The  first  groups  of  drugs  to  be 
covered  are  benzodiazepines,  tetracyclines 
and  thiazide  diuretics.  Each  column 
follows  the  same  format,  beginning  with 
a  description  of  the  action  and  uses  of 
the  particular  drugs  and  a  list  of  the 
generic  names  of  drugs  in  the  group 
with  brand  names  in  brackets.  There  are 
sections  on  proper  use  of  the  medicine, 
precautions  to  be  observed  and  side 
effects.  Each  column  points  out  that  the 
information  should  not  replace  instruc- 
tions from  the  doctor. 


Recall  of  Velactin 

Wander  Pharmaceuticals  are  recalling 
Velactin  (vegetable  origin)  milk  substi- 
tute of  batches  91112  and  91012  be- 
cause the  physical  characteristics  of 
these  particular  batches  are  unaccept- 
able. Direct  customers  have  been  noti- 
fied. Pharmacists  with  stocks  of  these 
batches  obtained  from  wholesalers,  are 
asked  to  return  them  to  Wander  Phar- 
maceuticals, Calverley  Lane,  Horsforth, 
Leeds  LSI 8  4RP. 
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Prescribing  information 
study  —  computer  trials 


r 


Computer  data  capture  trials  currently  in 
progress  may  be  extended  to  support  a 
prescribing  information  study.  It  is 
anticipated  that  additional  funding  may 
be  authorised  as  a  result  of  discussions 
between  the  Department  of  Health  and 
the  Prescription  Pricing  Authority. 

The  data  capture  trials,  which  have 
been  under  way  for  over  six  months,  are 
testing  the  handling  of  the  necessary 
items  of  data  for  prescription  pricing  by 
computer.  This  proposed  further  study 
will  simulate  one  of  the  PPA's  informa- 
tion division's  functions  in  the  provision 
of  prescribing  information  and  is  in- 
tended to  evaluate  the  usefulness  of  a 
prescribing  information  service  based  on 
computer  data  capture  and  processing. 

In  this  experiment  data  from  the  pre- 
scriptions will  be  transferred  to  mag- 
netic tape,  by  the  computer  equipment 
undergoing  trials  at  the  PPA  in  New- 
castle, using  the  drug  codes  already 
devised  for  the  data  capture  trials. 
Heriot-Watt  University  will  then  analyse 
the  magnetic  tape  data,  prepare  statistics 
and'  prescribing  information  and  finally 
evaluating  the  experiment  with  regard 
to  likely  cost  benefit  to  the  NHS. 

Four  selected  Family  Practitioner 
Committee  areas  will  be  dealt  with,  one 
each  month,  and  the  doctors  in  the 
FPC  areas  will  be  informed  of  the  pro- 
ject and  invited  to  receive  informative 
feedback  on  their  prescribing. 

Monthly  assessment 

Half  'the  interested  doctors  will  receive 
an  analysis  of  a  selected  month's  pre- 
scribing. A  subsequent  month's  prescrib- 
ing will  be  similarly  analysed  for  com- 
parison and  an  assessment  made  of  any 
change  in  prescribing  pattern  that  may 
be  consequent  upon  the  prescribing 
analysis  sent  to  these  doctors  earlier.  The 
other  half  of  the  interested  doctors  will 
provide  a  control  group  whose  prescrib- 
ing patterns  will  be  similarly  scrutinised. 
In  addition,  comparisons  will  be  made 


with  the  corresponding  statistics  and 
analysis  of  the  prescribing  of  all  the 
doctors  in  the  FPC  area  during  the 
selected  months.  If  the  number  of  in- 
terested prescribers  it  too  small  to  be 
acceptable  statistically  some  modification 
of  the  scheme  may  be  necessary. 

It  is  proposed  that  the  study  be  run 
for  12  months  in  order  to  provide  for  a 
second  feedback  to  prescribers,  modified 
in  the  light  of  experience.  The  scheme 
would  therefore  provide  information  on 
doctors'  prescribing  for  three  separate 
months  over  the  period  of  one  year  and 
accumulate  a  considerable  volume  of  in- 
formation for  assessment  at  Heriot-Watt 
University. 

It  is  hoped  to  commence  the  study 
with  prescriptions  written  in  January 
1980  in  the  Newcastle  upon  Tyne  area. 

The  current  data  entry  project  was 
set  up  to  conduct  trials  of  different 
methods  of  data  capture.  The  project 
team  has  devised  a  drug  coding  system 
for  the  PPA  and  created  operating 
systems  and  programs  for  computer  pro- 
cessing of  prescriptions.  Performance 
trials  will  continue  until  mid-summer 
1980  when  the  results  will  be  reported, 
preliminary  to  submission  of  recom- 
mendations to  the  Secretary  of  State. 

Findings  so  far  obtained  appear  to 
confirm  that  a  computerised  system  of 
prescription  pricing  and  processing  is 
feasible  and  that  the  human  elements  of 
work  provided  by  the  staff  of  the  PPA, 
can  be  performed  equally  well.  It  is 
therefore  anticipated  that  computerisa- 
tion of  prescription  pricing  for  payment 
of  contractors  would  be  efficient  and 
that  computerisation  of  the  whole  of  the 
PPA  process,  including  information  ser- 
vices and  other  statutory  functions,  may 
be  cost-effective.  This  will  be  confirmed 
or  refuted  when  the  report  is  completed 
in  September. 

It  has  not  been  necessary  actually  to 
price  prescriptions  in  the  course  of  the 
data  capture  trials  and  both  the  data 


capture  trials  and  the  prescribing  d;| 
trials  have  been  staffed  and  operated 
separate  sections  independent  from  eal 
other  and  from  the  normal  organisatij 
engaged  in  manual  processing.  This  tj 
been  done  so  that  pricing  prescriptic 
for  payment  of  contractors  and  inforn 
tion  service  work  can  proceed  withcj 
delay. 

Security  weakness 

The  Home  Office  Crime  Prevent! 
Centre  has  expressed  concern  at  repcj; 
it  has  received  from  burglary  insurar 
surveyors  and  from  crime  prevent! 
officers  indicating  instances  of  secur 
weaknesses  in  new  aluminium  frarrji 
doors  in  commercial  property. 

According  to  the  National  Associat 
of  Shopfitters,  the  problem  appears 
be  that  aluminium  frames  and  dc 
locks  are  being  fitted  without  the  securj 
protection  devices  recommended  in 
report  of  the  Advisory  Committee 
the  west  Midlands  Crime  Prevent) 
Panel  "Security  of  alumin'ium-fran 
doors  in  commercial  property" — that 
locks  are  being  fitted  to  extrucj 
aluminium  frames  without  the  protecti 
of  anti-drill  plates,  cylinder  guards  or 
armoured  striking  plate. 

The  Association  has  adopted 
report  of  the  advisory  committee  ai 
recommended  minimum  standard  a 
copies  (25p)  are  available  from  N. 
House,  411  Limpsfield  Road,  Warlii 
ham,  Surrey  CR3  9HA. 

Belgium  sweetener 

G.    D.    Searle    &    Co    have  receiv 
approval  from  the  Belgian  Ministry 
Public  Health  to  market  aspartame  a; 
tabletop  sweetener.  It  will  also  be  m 
keted  in  Luxembourg. 

Aspartame  is  about  80  times  swee 
than  sugar  and  is  currently  being  m 
keted  in  France  as  a  tabletop  sweetei 
under  the  brand  name  Candere'l.  In  be 
Belgium  and  Luxembourg  aspartame  v 
be  marketed  under  this  name 
initially  will  be  sold  through  pharmaci 

Applications  for  approval  to  marl 
aspartame  are  now  pending  in  Cana 
the  UK,  Switzerland,  Germany  a 
several  other  countries. 


o 


WIGGLESWORTH  LIMITED 

Westhoughton  Bolton  BL5  3SL. 
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TOPICAL  REFLECTIONS 


by  Xrayser 


Sir  Gordon  Willmer,  shown  here  when  he 
was  a  Lord  Justice  of  Appeal,  ended  his 
ten  years  as  chairman  of  the  Pharma- 
ceutical Society's  Statutory  Committee 
on  February  15:  "I  won't  say  I've  en- 
joyed it  because  it  is  not  an  enjoyable 
function  to  be  given  the  'task  of  disci- 
plining people  who  have  gone  wrong," 
'he  said,  acknowledging  tributes  paid  to 
him  at  his  last  Statutory  Committee 
hearing.  "On  the  other  band,  it  has  been 
a  happy  experience  and  I  have  received 
the  utmost  co-operation  and  help  from 
those  associated  with  the  work." 

Mr  Josselyn  Hill,  the  Society's  solici- 
tor, described  Sir  Gordon  as  a  man  of 
great  knowledge  and  able  to  command 
respect.  He  thanked  him  on  behalf  of 
the  solicitors  and  counsel  who  had  ap- 
peared before  the  Committee  for  the  way 
he  bad  treated  them. 

Sir  Gordon's  successor  is  Sir  Stanley 
Rees,  a  former  High  Court  judge. 

Deaths 

Billenness:  On  February  13,  Mr  George 
S.  Billenness,  FPS,  131  Hicks  Avenue, 
Greenford,  Middlesex.  Mr  Billenness 
qualified  in  July  1936  and  served  for  36 
years  with  the  Wellcome  Foundation 
Ltd.  In  1958  he  was  manager  of  the 
marketing  division  and  in  1965  set  up 
the  company's  first  market  research  unit. 
In  that  year  he  also  became  secretary  of 
the  ABPI  market  research  group  and 
two  years  later  president  of  the  European 
Marketing  Research  Association. 
Watt:  On  February  7,  Mr  Donald  Alex- 
ander Watt,  MPS,  of  Dedham,  Colches- 
ter, Essex.  Mr  Watt  registered  in  1930. 

News  in  brief 

0  The  retail  price  index  for  January 
was  up  2.9  per  cent  on  December  to 
245.3  (1974=100)  and  up  18.4  per  cent 
on  the  year.  This  is  the  highest  rate 
since  April  1976  and  maintains  the  UK's 
inflation  rate  well  above  the  international 
average. 
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What  to  do? 


When  I  look  back  at  the  columns  I  have  written  in  the  past,  I  find  myself 
wondering  at  my  carefree  early  days  when  in  full  fine  vigour  I  took 
swipes  at  each  and  everything  which  seemed  to  need  correction — as  if 
anything  I  said  would  automatically  be  noted  and  acted  on.  Happy  days 
when  I  spent  the  whole  Sunday  working  out  the  prose  and  pros  of  a 
proposition,  believing  my  views  were  worth  putting.  Looking  back  again, 
however,  I  am  glad  to  see  there  was  a  balancing  streak  of  healthy 
scepticism,  particularly  when  considering  our  relations  with  the  DHSS 
and  the  chances  of  getting  anything  like  a  fair  deal  for  the  smaller 
contractors  from  them.  For  although  the  election  promises  made  last 
year  sounded  hopeful,  and,  I  dared  to  hope  just  a  little,  I  knew  in  my 
heart  that  it  would  be  easier  for  the  new  lads  (sorry,  wrong  party  idiom) 
new  Gentlemen,  to  let  the  permanent  civil  service  managers  continue 
to  tidy  up  the  contracting  field,  the  paper-money  logic  of  it  being  so 
persuasive. 

Another  19  of  us  "tidied  away"  last  month,  some,  no  doubt,  now  with 
a  bedroom  full  of  stock  and  a  few  thousand  in  the  bank  which  they  were 
lucky  enough  to  get  for  their  lease.  I  suppose  that  if  you  view  the  losses 
from  the  register  as  a  good  thing,  then  the  longer  you  delay  making  a 
proper  contract  with  safeguards  to  ensure  a  distributed  availability  of 
retail  pharmacies,  the  better.  The  way  we  are  organised,  it's  as  easy  as 
snuffing  out  a  candle. 

To  me,  four-and-a-half  years  spent  nattering  over  our  dispute  simply 
means  that  many  fewer  contractors.  To  suggest  this  should  make  you 
proud  of  being  a  pharmacist,  meek  and  mild,  as  Mr  Davies  of 
Wiveliscombe,  Somerset,  wrote  last  week,  strikes  me  as  fatuous,  as  do 
his  comments  on  people  who  make  exorbitant  demands,  and  his 
pathetic  "If  there  is  any  justice  .  .  .  those  that  don't  or  won't  strike  should 
be  better  rewarded  than  those  who  do".  In  the  first  place  we  aren't 
making  exorbitant  demands,  merely  trying  to  get  a  fair  contract  with  a 
right  to  independent  review  in  case  of  disagreement;  in  the  second, 
what  sort  of  people  does  he  think  we  are  dealing  with,  to  hold  us  off  from 
justice  for  so  long?  I  don't  think  we'll  strike  for  the  practical  reasons  that 
contractors  under  financial  pressure  couldn't  survive  it,  while  the  big 
firms,  now  prosperous  from  discounts,  don't  need  to. 

But  sanctions  to  help  get  a  fairer  and  more  secure  contract  have  to  be 
looked  at,  and  although  it  seems  awfully  short  notice  I  am  glad  that  the 
PSNC  has  cleared  the  air  remarkably  by  asking  the  LPC's  for  their  ideas 
of  what  actions  they  would  favour  if  the  anti-pharmacy  elements  at  the 
DHSS  continue  in  their  plan  to  tidy  our  numbers  down  to  say  8,000. 
If  anyone  has  a  decent  idea  in  his  head,  now  is  the  time  to  put  it  forward 
so  that  PSNC  will  have  a  variety  of  useful  actions  we  might  reasonably 
take  in  concert,  after  a  ballot,  to  halt  the  decline  in  our  numbers. 


Super  vision? 


I  have  moved  my  shop  around  to  meet  the  regulations  governing  the 
sales  of  medicines.  Don't  run  away  with  the  idea  that  I  am  as  strong  as 
Superman  and  picked  the  place  up  bodily  and  revolved  it — merely  some 
of  the  counters  and  the  goods  on  shelves.  It  was  hard  work,  breaking 
the  logic  of  my  departmentalised  displays,  with  one  or  two  of  the  items 
now  restricted  giving  my  staff  much  puzzlement.  Me  too  for  that  matter, 
but  it's  an  ill  wind  that  blows  no-one  some  good  for  in  the  long  run  it 
will  reinforce  our  position  as  competent  advisers  on  drugs  if  we  do  our 
work  properly.  However,  like  the  Pharmaceutical  Society's  Council, 
which  at  this  month's  meeting  decided  pharmacists  should  not  be  asked 
to  supervise  all  sales  of  medicines,  I  don't  see  that  it  is  possible  to 
actually  sell  every  item  personally.  It  all  depends  on  what  is  meant  by 
supervision;  in  my  shop  it  means  I  am  near  at  hand,  in  sight  and  ear  shot 
of  my  customers  and  staff,  who  are  taught  to  refer  any  queries  to  me 
as  a  matter  of  course.  I  hope  you  can  at  least  say  the  same. 
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Pride  in  sanity 

What  an  inspiration  to  read  the  lucid 
letter  from  John  Davies  (C&D  February 
16,  p236),  which  must  echo  the  senti- 
ments of  so  many  pharmacists,  and 
others,  in  this  once  great  nation.  We  all 
go  on  fighting  for  more  money,  more 
holidays  and  less  work.  The  cost  of 
everything  increases  at  the  same  (or 
often  a  faster)  rate  as  the  rise  in  incomes, 
with  the  result  that  none  of  us  are  any 
better  off  and  the  elderly  and  the  sick 
are  in  dire  distress. 

If  only  somebody,  somewhere,  would 
shout  "Stop"  and  refuse  to  ask  for,  or 
accept,  any  increase  in  pay;  and  if  that 
seed  could  germinate  until  the  whole 
nation  thought  of  others,  instead  of 
themselves,  then  our  problems  would  be 
solved.  Thank  you,  John  Davies,  for  a 
touch  of  sanity  in  this  mad,  crazy,  greedy 
world. 

Johii  S.  Clarke 

We  s to  n-su  pe  r-Ma  re ,  Somerset 

Discounts  solution? 

The  DHSS  is  walking  all  over  us  and 
there  are  doubts  if  enough  of  us  would 
support  any  form  of  sanctions.  The 
sooner  P9NC  asks  us  all,  the  better— as 
Mr  Alan  Smith  said  recently,  they  may 
well  get  a  shock.  Any  ballot  must  be 
carefully  examined  not  purely  as  percen- 
tages but  also  as  to  the  location  of  the 
pharmacies  in  relation  to  each  other. 

For  example.  Boots  only  dispense 
11  per  cent  of  the  nation's  prescriptions, 
so  if  only  half  the  private  contractors 
revolted  there  would  be  chaos;  and  con- 
sidering that  only  private  chemists  are 
to  be  found  in  rural  areas  (and  these  are 
the  ones  generally  suffering  the  most) 
any  sanctions  by  them  could  involve 
thousands  of  people  having  to  travel  a 
long  way  to  obtain  a  service. 

Statistics  infuriate  me — particularly  in 
relation  to  the  net  closure  rate  of  phar- 
macies. One  closed  plus  one  opened  — the 
same  service  to  the  public?  Of  course 
not,  as  mostly  the  one  opening  is  a  super- 
store in  a  shopping  precinct  with  maybe 
half  a  dozen  pharmacies  within  a  couple 
of  miles  so  the  extra  pharmaceutical 
service  is  superfluous.  But  if  the  one 
closed  is  in  a  rural  area  (and  I  bet  most 
of  the  closures  are)  it  will  be  greatly 
missed  because  the  next  nearest  could 
well  be  ten  miles  away. 

The  DHSS  attitude  to  discounting  has 
to  be  fought  and  settled  very  quickly. 
Why  cannot  the  sheet  be  wiped  clean 
(regarding  discounts  only)  as  at  January 
1,  1980  and  work  out  something  for  this 
year  to  be  balanced  at  January  1,  1981? 
I  seriously  think  that  a  qualified  accoun- 
tant could  soon  argue  that  DHSS  owes 
us  money  regarding  discounts.  Even  if  it 
were  possible  to  obtain  an  overall  dis- 
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count  of  5  per  cent  on  drug  purchases 
(which  I  know  I  cannot  with  my  small 
pharmacy)  to  Obtain  this  we  must  pay 
accounts  before  the  end  of  the  following 
month.  But  .  .  .  our  NHS  cheque  for  that 
month  represents  only  80  per  cent  of  the 
amount  and  is  not  credited  to  our  ac- 
counts until  about  the  fourth  of  the 
month  after  payment  is  due.  So,  in  order 
to  obtain  (part  of)  the  discount  the 
DHSS  is  so  greedy  to  want  to  claw  back 
we  must  (a)  pay  a  permanent  bank  over- 
draft on  20  per  cent  of  our  NHS  turn- 
over; (b)  pay  bank  overdraft  on  the 
whole  of  the  monthly  amount  for  about 
five  days  a  month  whilst  the  cheque  is 
banked  and  cleared;  (c)  accept  less  NHS 
payment  if  the  on-cost  is  applied  to  the 
discounted  price. 

I  do  not  see  why  we  should  not  be  paid 
an  estimated  100  per  cent  of  the  amount 
due  within  21  days  of  the  Pricing 
Authority  receiving  our  prescription  bun- 
dles so  that  we  have  the  full  amount  to 
pay  our  suppliers  on  time.  Otherwise  we 
are  living  permanently  on  borrowed 
money  at  great  expense  to  ourselves. 

I  can  see  only  one  answer  to  settle  the 
problem  once  and  for  all  unless  discount- 
ing is  stopped,  and  I  cannot  see  this 
happening.  There  will  always  be  some 
"arrangements"  for  the  bigger  accounts 
such  as  free  goods  which  would  make  a 
mockery  of  any  system  whereby  dis- 
counts were  only  clawed  back  "as  per 
statement"  from  each  individual  con- 
tractor's suppliers. 

Considering  that  the  majority  of 
wholesalers  are  computerised  it  would 
seem  to  me  so  easy  for  them  to  make 
separate  invoices  and  statements  for 
POMs  and  send  these  to  the  DHSS  for 
settlement  and  the  DHSS  pay  us  only 
on-cost,  etc,  on  these  items.  It  would  then 
be  up  to  DHSS  to  pay  on  time  to  obtain 
any  discounts  offered.  If  they  fell  behind 
with  payments,  or  if  there  was  dispute 
with  the  wholesalers,  then  supplies  of 
POMs  would  automatically  stop  to  all 
pharmacy  customers.- About  80  per  cent 
of  contractors  would  then  have  no  choice 
but  to  refuse  prescriptions  when  stocks 
ran  out  and  the  remaining  20  per  cent 
could  not  cope,  so  the  dispute  would 
soon  be  settled.  This  system  would  also 
relieve  us  of  the  heavy  losses  incurred 
when  prices  rise  and  POM  stocks  become 
obsolete  etc. 
G.  E.  Hewins 
Selston,  Notts 


Poser 

C&D  subscribers  have  responded 
promptly  to  a  cry  for  help  in  translating 
a  prescription  that  even  the  prescriber 
himself  could  not  decipher  (last  week, 
p236).  They  were  unanimous  in  thinking 
the  first  item  was  Inderal  40mg,  but  the 
other  items  were  more  difficult.  Two 
pharmacists — from  Penzance  and  south 
London — agreed  that  the  second  item 
was  Tab  Trinitrin  20  but  a  subscriber  in 
Liverpool  opted  for  Tetracycline  20,  with 
Benylin  Expect  300ml  as  the  third  item. 
Other  suggestions  for  the  third  item 


ranged  from  Tab  Nephril  1  daily  to 
Isogel  500ml,  2  teaspoonful  50g. 

The  pharmacist  Who  sent  the  prescrip- 
tion has  not  yet  discovered  what  hap- 
pened to  the  patient. 

POSTSCRIPTS 

"In  an  age  when  many  organisations 
overlook  the  problems  of  the  frail  and 
the  elderly,  a  recent  decision  by  the  Staf- 
fordshire Family  Practitioner  Committee 
is  heartwarming. 

Its  members  were  concerned  for  re- 
sidents of  Talke  Pits  who  cannot  have 
medical  prescriptions  made  up  in  the 
village  by  their  doctors. 

This  is  because  they  live  less  than  a 
mile  away  from  a  chemist's  shop,  in  the 
neighbouring  village  of  Butt  Lane.  Most 
people  can  of  course  travel  quite  easily 
between  villages,  but  for  some — notably 
the  old,  the  frail  and  the  sick — it  is 
impossible. 

So  the  committee  have  arranged  a 
door-to-door  prescription  service.  Villag- 
ers just  pop  their  prescriptions  in  a  box 
at  a  local  supermarket  and  every  day  at 
noon  a  chemist  from  nearby  Butt  Lane 
drives  over,  collects  them  and  makes 
them  up. 

Then,  in  his  lunch  hour,  he  delivers 
each  prescription  personally  to  Talke 
Pits  homes.  For  his  trouble  he  receives 
no  extra  payment — just  the  grateful 
thanks  of  people  who  could  not  other- 
wise get  their  medicine. 

"All  too  often  we  hear  charges  of 
'inconsiderate'  and  'uncaring'  directed 
towards  groups  and  organisations  who 
should  know  better.  It's  nice  to  see  some 
do."  Evening  Sentinel,  Hanley,  Staffs. 

BOOKS 

Pharmaceutical  Handbook  19th  edition 

Edited  by  Ainley  Wade.  Pharmaceu- 
tical Press,  1  Lambeth  High  Street, 
London  SE1  7JN.  7f  x  5  in.  £12. 

The  new  edition  is  thoroughly  revised 
and  updated.  The  section  on  the  prepara- 
tion and  supply  of  medicines  has  been 
largely  rewritten  and  now  includes  a  list 
of  potential  incompatibilities  of  intra- 
venous infusion  additives,  as  well  as  an 
extended  drug  interaction  table. 

Other  chapters  deal  with  computers, 
sterilisation  methods  and  tests,  disinfec- 
tants and  antiseptics,  hydrometers,  dilu- 
tion of  alcohol,  hydrogen  ion  concentra- 
tion, isotonic  and  isojosmo:tic  solutions, 
millimoles  and  milliequivalents,  electro- 
lyte and  water  replacement,  physiological 
values  for  body  fluids,  food  and  diet, 
poisoning,  bites  and  stings,  removal  of 
stains  and  immunology. 

There  are  large  chapters  on  micro- 
biology and  nomenclature  of  organic 
compounds.  The  drug  absorption  section 
has  been  extended  and  now  includes  a 
table  on  the  excretion  of  drugs  in  breast 
milk.  Tables  of  weights  and  measures 
and  miscellaneous  data  are  followed  by 
a  comprehensive  136-page  glossary  of 
medical  and  pharmaceutical  terms. 
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You  won't  keep 
your  Friends  for 


With  all  the  publicity  we're  giving  them,  your  Friends  have 
become  very  popular. 

More  and  more  people  are  turning  to  Fisherman's  Friend  to 
soothe  their  throats  and  clear  their  heads. 

And,  with  national  advertising  running  throughout  the  winter 
months,  they're  sure  to  stay  in  demand. 

So  make  certain  you  always  have  Friends -keep  plenty  in  stock. 
Available  in  24  packet  outers. 

Also  available:  Fisherman's  Friend  Honey  Cough  Syrup  and  Fisherman's 

Friend  Rubbing  Ointment. 

Lofthouse  of  Fleetwood  Limited,  Dept  CD,  Fleetwood,  Lanes.  Tel:  Fleetwood  2435. 
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AQUA  BAN'S  BIGGEST  EVER 
ADVERTISING  CAMPAIGN  STARTS 
IN  MARCH-STOCK  UP  NOW! 


POWERFUL  NEW  ADVERTISING 

Last  year's  advertising  was  so 
successful  we  achieved  the  best  sales 
ever.  And  at  least  10%  of  those 
stocking  Aqua  Ban  were  out  of 
stock  and  thousands  missed  out 
on  this  incremental  profit  oppor- 
tunity. This  year  sales  are  going  to 
be  even  better  with  our  proven 
and  tested  advertising  campaign. 

So  stock  up  now! 


JEWIAQUA  BAN 


R 


COnt^ts  tablets 


Aqua  8 


an 


MILLIONS  OF  WOMEN  WILL  SEE 
OUR  SELLING  MESSAGE 

Breaking  in  March  our  new  campaign 
will  appear  in  most  major  womens  magazines  providing 
continuous  advertising  support  throughout  1980. 

A  POTENTIAL  MARKET  OF  6/2  MILLION  WOMEN 

These  women  provide  the  basis  for  a  large,  loyal  and  very  profitable 
market  for  Aqua  Ban.  So  be  ready  to  profit  from  this  new  and  unique 

sales  opportunity. 

AQUA  BAN  CAN  BE  DISPLAYED 
PROMINENTLY-FOR  MORE  PROFIT 

Aqua  Ban  is  on  the  general  sales 
list  so  there's  no  reason  why  Aqua  Ban 
cannot  be  given  display  prominence 
Chemists  who  have  done  so  have 
achieved  a  fourfold  increase  in  sales! 


Thompson  Medical  Company  Limited, 
P.O.  Box  365,  LONDON  SW1P 1AA.  For  further  information 
call  Moray  Hicks  or  Sarah  Bennett  (reverse  charge)  01-235  9811 

SO  STOCK  UP  NOW  AND  BE  READY  TO  MAKE  MORE 
PROFIT  WITH  AOUA  BAN  THIS  YEAR 
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New  look  for  Energen 
crispbread  packs 


Energen  have  re-designed  their  crisp- 
bread  packs  to  give  more  on-shelf  im- 
pact. Initial  sales  of  these  new  packs 
will  also  be  boosted  by  a  "5p-off  next 
purchase"  flash  on  over  two  million 
packs. 

Energen  marketing  manager,  Patrick 
Irving  says:  "Most  foods  that  are  'good 
for  you',  including  crispbreads,  now  ap- 
peal to  all  housewives  and  not  only 
slimmers,  as  the  trend  towards  healthy 
living  grows  in  this  country.  This  means 
our  products  now  have  a  much  bigger 
sales  potential  over  and  above  our  tra- 
ditional slimming  franchise,  as  the  suc- 
cess of  Energen  Brancrisp  has  already 
demonstrated. 

'To  take  full  advantage  of  this  trend, 


we  have  given  our  crispbread  packs 
much  more  food  interest  to  cater  for 
all  shopper  tastes  and  bolder  colours  to 
make  our  packs  stand  out  on  shelf". 
RHM  Foods  Ltd,  Victoria  Road,  Lon- 
don NW10  6NU. 


Numark  promotions 

Beautiful  baby  buys"  is  the  theme  of  a 
Numark  promotion  running  March 
10-22.  The  "superbuy"  will  be  Curity 
Snugglers,  toddler  size,  at  the  retail  price 
of  £1.49.  Other  main  line  products  are 
the  remaining  Snuggler  types,  Farley's 
rusks,  Heinz  baby  food  cans,  Cuticura 
baby  wipes,  Johnson's  baby  powder, 
cotton  buds  and  baby  shampoo  (exclusive 
Numark  collar  offer  of  a  free  Kent  hair- 
styling  brush),  Savlon  liquid,  and  Tender 
Touch  cleansing  wool. 

Intermediate"  lines  are  Cow  &  Gate 
babymeals,  Nusoft  baby  pants,  liners  and 
terry  nappies,  Punch  &  Judy  toothpaste, 
and  Matey. 

For  Mums"  offers  are  Libresse  Body- 
form,  Kleenex  Super  3,  Handy  Andies 
pocket  pack,  Radox  herbal  bath,  Silvi- 
krin  shampoo  and  hairspray.  Supplemen- 
tary lines  being  offered  are  Whistling 
Pops,    Ovaltine    teething    rusks  and 


Fastidia,  with  optional  extras  Day  Nurse, 
Eno  fruit  salts,  Dinnefords,  All  Fresh 
baby  bottom  wipes  and  Fern  max  tablets. 

Advertising  will  be  featured  in  the 
Daily  Mirror,  Sunday  Post,  Woman's 
Realm,  Woman's  Weekly  and  Mother  & 
Baby  with  regional  advertising  on  Ulster 
television  and  in  the  Bradford  Telegraph 
and  Argus  and  Stamford  Mercury. 
Superbuy  advertisements  will  also  appear 
in  the  TV  Times  and  Woman.  Indepen- 
dent Chemists  Marketing  Ltd.  51  Bore- 
ham  Road,  Warminster,  Wilts. 

Price  warning 

Announcing  price  increases  from  March 
1  on  40  and  50  series  professional  in- 
stant black  and  white  and  colour  film, 
Polaroid  warn  that  SX-70,  type  108  and 
type  88,  although  for  the  present,  being 
maintained  at  existing  levels,  may  have 
to  be  increased  in  price  at  short  notice. 
Polaroid  (UK)  Ltd,  St.  Albans,  Herts. 


W  Michael  Chapman,  MPS,  of  Taunton,  Somerset,  receiving  a  music  centre  he  won 
in  a  Haliborange  display-linked  competition  organised  by  Farley  Health  Products  Ltd. 
Pictured  from  left  to  right  are  Mr  Roger  Harrill,  the  company's  sales  representative, 
Mr  Keith  Gibbs,  regional  manager  for  Farley,  Mrs  Doris  Gray  and  Mrs  Phyllis  Price 
'assistants),  Mr  Chapman  and  Mr  Tony  Rodgers  (manager). 
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Five  baby  items 
from  Trimster 

Five  new  products  are  being  introduced 
to  the  Trimster  range  this  year.  The 
Jungle  feeder  (£0.49),  made  from  a  soft, 
firm  but  flexible  PVC.  incorporates  a 
large  wrap-round  food  catcher  and  a 
neck  fastener  designed  not  to  chafe 
a  baby's  skin.  In  red,  blue,  white,  yellow 
and  orange,  the  feeder  is  decorated  with 
a  monkey  motif. 

The  Dicky  feeder  (£0.49),  made  of  a 
soft  wet-look  PVC,  has  all  the  ad  van- 
ages  of  the  Jungle  feeder  but,  being  non 
rigid,  can  be  folded  away  into  holdall  or 
pocket.  A  more  expensive  version  (£0.59) 
uses  a  printed  dinner-jacket  design  for 
boys,  in  navy  on  white,  and  pink  and 
blue  frills  against  a  white  background 
for  girls. 

The  "new  improved"  painting  apron 
for  3-5  year  olds  has  elasticated  cuffs  and 
a  "pallet  and  brushes"  design  on  the 
from.  Made  in  PVC  it  has  a  ventilation 
hole  under  each  armpit  and  is  available 
in  red,  blue  and  yellow  (£2.49). 

The  one-way  pant  (£1.35)  incorporates 
a  one-way  "Mighty  dry"  nappy  lining 
and  a  further  lining  of  waterproof  PVC, 
and  is  covered  with  a  check  cotton  outer. 
A  disposable  nappy  is  placed  between  the 
waterproof  layer  and  the  "Mighty  dry" 
inner  layer. 

Trimster  "knickers"'  (£0.99)  are  un- 
lined,  non-waterproof  luxury  frilly  or 
lace  pants  for  use  on  their  own  or  over 
the  combination  disposable  or  ordinary 
waterproof  pants.  They  come  in  a  plain 
white  lace  design,  a  printed  frilly  design 
and  a  white  scalloped  frilly  design— all 
in  small,  large  or  extra  large  sizes. 
Trimster  Co  Ltd.  Portland  Road.  Dork- 
ing. Surrey  RH4  JEW. 

Sampling  pads  for 
fragrances 

Elida  Gibbs,  Unilever's  toiletries 
division,  are  using  Vivelle  decorative 
material  for  sampling  Denim  male 
toiletries  fragrance. 

Terry  Morris.  Denim  brand  manager 
explains  "We  use  fragrance  encapsulated 
onto  Vivelle  pads  because  we  have  found 
them  to  be  the  best  way  of  advertising 
our  fragrance". 

Other  users  include  Coty's  Smitty, 
Coty  International's  L'Aimant.  Masumi 
and  Tmprevu,  Max  Factor's  Blase  and 
Yardley's  Flair. 

Vivelle  is  described  as  ideal  for  carry- 
ing the  micro-encapsulated  fragrance  to 
produce  test  pads.  To  sample  the 
fragrance  the  potential  purchaser  has  to 
rub  the  pad  to  rupture  the  capsules  and 
release  the  fragrance  oil.  Imperial  Chemi- 
cal Industries  Ltd.  Runcorn.  Cheshire. 
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Sales  of  cold  remedies 
fall  behind  target 


Sales  of  cold  remedies  took  a  knock  in 
the  last  two  months  of  1979,  and  hopes 
for  another  good  winter  season  now 
depend  entirely  on  the  traditionally 
higher  year-end  demand. 

According  to  Beeoham  Proprietary 
Medicines,  independent  audits  show  1979 
annual  chemist  turnover  in  the  major 
cold  remedies  up  12  per  cent  on  1978, 
but  the  figures  for  November  and  Dec- 
ember show  only  a  9  per  cent  gain  on 
the  year-ago  sales — and  the  two-month 
turnover  gain  was  offset  by  a  15  per  cent 
decline  in  the  number  of  packs  sold. 

A  regular  survey  of  the  incidence  of 
colds  and  'flu  showed  a  10  per  cent  fall 
throughout  November  and  December 
compared  to  1978  (an  average  also  lower 
than  1977)  but  the  inevitable  drop  in 
consumer  demand  is  particularly  disap- 
pointing because  it  follows  a  series  of 
high  demand  winters. 

How  much  of  the  reduced  volume  is 
due  to  the  appearance  of  new  high-priced 
brands  is  as  yet  uncertain.  Day  Nurse, 
Cold  Control  and  Benylin  day  and  night 
took,  between  them,  a  15  per  cent  share 
of  total  turnover  in  the  two  months  as 
distribution  widened  and  launch  adver- 
tising began.  Even  though  their  selling 
did  not  begin  until  September,  these  three 
have  already  taken  a  4.5  per  cent  share 
of  the  entire  1979  business— a  hopeful 
portent  of  a  big  future  contribution  to 
turnover. 

Beecham's  new  Day  Nurse  took  58  per 
cent  of  the  three  new  brands'  turnover, 
Bee  chain  claim,  with  its  Benylin  rival  in 
second  place  with  31  per  cent  share. 
That  lead  gave  Day-Nurse  no  less  than 
8.7  per  cent  of  the  November  and 
December  total  market  sales — not  far 
behind  the  11.6  per  cent  share  of  Night 
Nurse  at  a  similar  stage  in  its  launch  in 
the  less  crowded  market  place  of  1975. 
Sister  brand  Night  Nurse  improved  on 
its  November  and  December  1978  turn- 
over. 

Hopes  of  market  growth  spurred  by 
new  brands  have  been  dashed  by  the 
drop  in  overall  demand.  AH  established 
segments  have  yielded.  The  night  elixirs 
showed  the  most  effect  with  a  12  per  cent 
two-month  fall  on  1978  turnover  entirely 


concentrated  on  Medinite,  while  Night 
Nurse  made  a  small  gain.  Next  came  the 
two  big  lemon  treatments  with  9  per 
cent  decline — though  Beechams  Powders 
hot  lemon  fell  by  only  2  per  cent.  Least 
affected,  with  a  6  per  cent  decline  were 
Beechams  Powders  and  Tablets. 

Admitting  the  aid  of  Day  Nurse  in 
advancing  their  November-December 
1979  market  share  from  54  to  59  per 
cent,  Beecham  claim  lo  have  retained  a 
same-again  55  per  cent  of  the  year's 
turnover  in  ohemists  on  major  cold 
remedies.  Beecham  believe  their  brands' 
success  in  softening  the  total  market 
slowdown  at  the  start  of  the  winter  can 
be  attributed  to  the  maintenance  of 
advertising  effort,  including  extra  em- 
phasis on  display.  "With  promotional 
support  now  at  a  peak  more  cheerful 
figures  are  expected  for  the  end  of  this 
winter's  season."  they  conclude. 


Bio  gardening 
promotion 

A  promotional  campaign  has  been 
announced  by  Pan  Brittanica  Industries 
for  their  Bio  gardening  products.  Com- 
prising of  advertisements  in  the  Daily 
Telegraph,  Daily  Express,  Daily  Mirror, 
Daily  Mail,  Sun.  Sunday  Telegraph,  Sun- 
day  Times  Magazine  and  major  garden- 
ing publications,  it  is  described  as  the 
largest  ever  undertaken. 

Support  for  the  campaign,  which  runs 
from  March  through  to  July,  also  in- 
cludes banners,  leaflets  and  dispensers, 
colour  posters,  car  stickers,  dump  bins 
and  display  units.  Pan  Britannica  Indus- 
tries Ltd,  Britannica  House,  Waltham 
Cross,  Herts  ENS  7DY. 

Nair  formulation 

Lemon-scented  Nair  depilatory  products 
have  been  replaced  by  baby-oil-based 
formulas.  These  are  a  cream  (£0.55).  a 
lotion  in  both  sachets  (£0.30)  and  bottles 
(£1.05),  and  a  spray-on  aerosol  (£1.65). 
All  will  be  available  from  March  1. 
Carter  Wallace  Ltd,  Wear  Bay  Road, 
Folkestone,  Kent. 


Product 

Beechams  powders 

tablets 

hot  lemon 
Lemsip 
Night  Nurse 
Medinite 
Other 

Beecham  all 
(Less  Day  Nurse) 


Nov/Dec  1979 

Annual  1978-79 

1979  vs  1978  (%) 

1979  vs  1978  (% 

£ 

Vol 

£ 

Vol 

+  6.0 

-18.1 

+  8.0 

-4.9 

+  5.6 

-15.7 

+  13.3 

-0.5 

-2.0 

-21.7 

+  22.1 

+  9.5 

-13.4 

-23.9 

+  8.3 

+  1.6 

+0.7 

-14.3 

+  8.9 

-4.4 

-27.2 

-38.7 

-12.3 

-19.8 

+  2.2 

-17.5 

+  56.6 

+  16.9 

+  19.4 

-12.7 

+  17.5 

+  0.7 

+  1.8 

-18.3 

+  12.3 

-1.4 

Wella  Ultra  Care 
handbag  offer 

Wella  are  promoting  their  Ultra  Can 
hair  conditioning  range  with  a  consu 
mer  offer. 

By  making  a  purchase  of  Ultra  Can 
products  of  over  £1,  hair  pack  or  higl 
performance  conditioner,  a  consumer  ha, 
the  opportunity  to  send  for  a  real  lea 
ther  handbag  costing  £14.75  includinj 
postage  and  packing  (manufacturer's  re 
commended  price  £24).  The  handbag  i 
available  in  a  choice  of  three  shades- 
black,  brown  or  tan. 

Special  POS  showcards  are  availabl 
incorporating  a  leaflet  dispenser  anc 
photograph  of  the  handbag,  togethe 
with  three  swatches  of  leather  indicatin; 
the  colours  available.  The  leaflet  give 
further  details  of  the  handbag  and  in 
eludes  an  application  form  to  whicl 
Ultra  Care  carton  tops  to  the  valui 
of  £1  or  more  should  be  attached.  Th 
offer  runs  until  July  31.  Wella  (GB)  Ltd 
Wella  Road,  Basingstoke,  Hants. 


LLATHF.R  HANDBAG 
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Tudor  hold  film 
prices  to  March  10 

Tudor  Photographic  are  holding  tradf 
prices  of  their  Tudorcolor  films  at  th 
October  1979  level,  while  allowing  ar 
Immediate  increase  In  SRPs  in  line  witl 
Other  brands.  This  move,  says  the  com 
pany,  will  allow  dealers  to  take  advant 
age  of  particularly  high  margins  in  com' 
parison  with  those  available  on  the  alter 
native  brands,  which  have  increased  rate: 
to  take  account  of  the  700  per  cent  ris« 
in  the  price  of  silver  over  the  past  L 
months.  Tudor  dealers  will  also  have 
an  opportunity  to  stock  up  at  the  Octo- 
ber prices. 

Price  reductions  on  cassettes,  flash  anc 
collage  frames  are  included  in  other  dea 
ler  support  announced  recently.  Tudot 
Photographic  Group,  30  Oxgate  Lane 
Industrial  Estate,  London  NW2  7HU. 

23  February  1980 


Ayd s  back  on  TV 


'/MONTHS 
SUMMING 
PLAN 


VITAMIN  AND  MINERAL 

ENRICHED  CHEWY  CUBES 

(25  CALORIES  PER  CUBE 

105  KILQJOULES) 

A  FOOD  SUPPLEMENT 

ONLY  EFFECTIVE 

AS  PART  OF  A  CALORIE- 

CONTROLLED  DIET 


Spring  Campaign 

£3501000 


Special  display  units  available  now  on  bonus  terms 
from  your  wholesaler  or  Cuticura  representative. 

CUTICURA  LABORATORIES,  CORDWALLIS  ESTATE,  MAIDENHEAD,  BERKS. 
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Kent  hairbrush  offer  with 
Johnson's  baby  shampoo 


Johnson  &  Johnson  are  offering  con- 
sumers a  free  natural  bristle  Jiairstyling 
brush  by  Kent. 

Selected  packs  of  Johnson's  baby 
shampoo  (75ml  and  125ml)  will  carry  a 
special  collarette,  and  will  be  marked 
"Free  hairstyling  brush".  The  hairbrush 
is  worth  £2  and  consumers  will  be  able 
to  get  one  by  returning  one  collar  and 
two  shampoo  tops,  together  with  lOp 
towards  postage. 

Johnson's  baby  shampoo  will  be  sup- 
ported by  regional  television  and 
national  women's  Press  advertising  dur- 
ing 1980.  Johnson  &  Johnson  Ltd,  260 
Bath  Road,  Slough,  Berks  SL1  4EA. 


Prices  unchanged 

Planned  price  increases  for  Deltastab 
tablets  and  Stabillin  VK  tablets  have 
been  cancelled.  The  new  prices  recorded 
in  this  week's  Supplement  should  be 
ignored.  Boots  Co  Ltd,  Thane  Road, 
Nottingham  NG2  3 A  A. 

Vasogen  and 
Haymine  promotions 

Pharmax  Ltd  are  running  a  new  national 
campaign  for  Vasogen  silicone  cream, 
aimed  at  mothers,  to  encourage  greater 
awareness  of  the  product's  benefits  in 
nappy  rash. 

The  promotional  package  runs 
throughout  the  year  and  will  feature 
doubleHpage  colour  spreads  in  Mother 
and  Baby,  clinic  posters  with  leaflets, 


display  outers  for  retail  pharmacies 
together  with  clinic  sampling  and  hospital 
and  GP  detailing.  Vasogen  will  be  on 
bonus,  details  of  which  are  available 
from  wholesalers  and  Pharmax  represen- 
tatives." 

Preparing  for  the  coming  hayfever 
season,  Pharmax  have  produced  a  10 
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tablet  pack  of  Haymine  (£0.98)  for 
counter  sales.  The  pack  will  be  on  intro- 
ductory bonus,  details  of  which  are 
available  from  wholesalers  or  Pharmax 
representatives.  Pharmax  Ltd,  Bourne 
Road,  Bexley,  Kent  DA5  1NX. 

Abbott  trading  terms 

Abbott  Laboratories  have  changed  their 
direct  trading  terms. 

Direct  orders  for  pharmaceutical  pro- 
ducts totalling  £50  to  £99  will  attract  a 
five  per  cent  cash  settlement  discount 
for  payment  received  within  30  days, 
whilst  orders  for  £100  plus  will  attract 
7|  per  cent.  Abbott  Laboratories,  Queen- 
borough,  Kent. 

Micro-inhaler 
from  Vestric 

Vestric  have  been  appointed  sole  UK  dis- 
tributor for  the  Siemens  micro-inhaler, 
■an  electrically-operated  atomiser  designed 
for  use  in  hospitals  or  in  the  home.  It 
will  be  retailed  only  through  pharmacies. 

The  Siemens  micro-inhaler  operates  on 
the  ultrasonic  principle,  in  which  very 
'high  frequency  sound  produces  a  micro- 
fine  mist  for  easy  and  effective  inhala- 
tion. It  comes  complete  wiflh  24CV 
socket,  a  1.5  metre  long  lead,  filling 
funnel,  5cc  inhalation  bottle  and  20  dis- 
posable suction  rods  (£37.83  trade,  £58 
retail).  Vestric  Ltd,  Chapel  Street,  Run- 
corn Ches  WA7  5AP. 

24  exposure  110s 

110-size  Kodacolorll  and  Kodacolor  400 
film  are  to  be  available  this  year  in  24- 
exposure  length,  gradually  replacing  the 
current  20-exposure  film.  The  24- 
exposure  length  has  already  proved 
popular  in  35mm  format. 

SRPs  for  the  100  24s  will  be  £1.58 
for  Kodacolor  II  and  £1.82  for  Koda- 
color 400.  Kodak  Ltd,  PO  Box  66, 
Station  Road,  Hemel  Hempstead,  Herts. 


Teats  designed  for 
different  liquids 

Evenflo  have  introduced  Pacers,  colour- 
coded  teats  with  diffe  rent-sized  holes  to 
suit  different  fluids  (three  teats  per  unit, 
£0.44).  The  teats  may  be  used  on  glass 
or  plastic  bottles  and  have  holes  designed 
to  cope  with  infant  formulas,  whole 
milk,  fruit  juices  or  water.  Evenflo  Ltd, 
36  Acton  Street,  London  WC1. 

A  Box  of  Tricks 

Following  the  success  of  the  Box  of 
Tricks    package    over   the  Christmas 
period,  Leichner  have  now  included  it  in  \ 
their  standard  range. 

Described  as  a  neat  black  box  the  I 
package  contains  12  different  shades  of  I 
Leiohner's  cream  powder  eye  shadows 
including  browns,  blues,  greens,  plums, 
grey  and  gold  (£3.50). 

A  promotional  unit  for  the  relaunch1: 
will  feature  a  "More  tricks  from  Leich-I 
ner"  showcard.  L.  Leichner  {London)  \ 
Ltd,  202  Terminus  Road,  Eastbourne,  j 
East  Sussex  BN21  3DF. 

Nella  distribution 

Pharmagen  Ltd  have  been  appointed  dis- 1 
tributors  of  Nella  red  oil.  Nella  Pharma 
maceutical  Products  Ltd,  Eden  Street, 
Sheffield  S9  IE  A. 

ON  TV 
NEXT  WEEK 

l_n — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West; 
So — South;  NE— North-east;  A — Anglia;  U— Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Alka-seltzer:  All  areas 

Ayds  slimming  plan:  All  areas 

Balance:  M,  Lc,  Y,  NE 

Beecham  Powders  hot  lemon:  Ln,  Lc,  Sc, 

WW,  A,  U,  We 
Carefree:  All  areas  except  A 
Clairol  Clairesse:  All  areas 
Clearasil  Clearguard  lotion:  All  areas 
Cow  &  Gate  babyfoods:  All  except  U,  E 
Crest  toothpaste:  Ln,  Y,  Sc,  WW,  NE,  A,  G 
Cyclax  Moistura:  All  areas 
Dry-clear  acne  lotion:  M 
Farley  rusks:  All  except  E,  CI 
Gillette:  All  areas 
Harpic  Jet:  Ln,  Y,  So,  NE,  A,  B 
Head  &  Shoulders:  Ln,  M,  Y,  WW,  So, 

A,  U,  We 

Heinz  brbyfoods:  Lc,  Y,  Sc,  So,  NE,  G 

Minadex:  Ln,  M,  Y,  NE 

Owbridges  Cold  Control:  All  areas 

Reply  mouthwash:  So 

Sanilav:  All  except  U,  WW,  B.  CI 

Siimguard:  All  except  E,  CI 

Snugglers  All  areas 

SR  toothpaste  All  areas 

Vespre:  All  except  A 

Wondra:  Y,  NE 
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Are  you  ready 
for  Hawaiian  Tropic? 

"Another  successful  new  launch  from  Unicliffe 


Last  year  Hawaiian  Tropic  became  a  force  to  be  reckoned 
with  in  the  Sun  Tan  Preparations  market,  even  though  the 
range  was  not  in  mass  distribution  throughout  retail 
chemists. 

For  1980  the  Hawaiian  Tropic  range  with  its  7 
preparations  for  a  richer,  darker,  longer  lasting  tan  and  its 
unmistakable  whisper  of  coconut  will  be  available  to  all 
Unicliffe  customers.  A  powerful  advertising  campaign  using 
full  colour  pages  in  Women's  magazines  backed  by  exciting 
display  material  will  lift  Hawaiian  Tropic  to  even  greater 
success  this  coming  season. 

Make  sure  you're  ready  for  Hawaiian  Tropic.  Ask  your 
Unicliffe  territory  manager  for  details  about  the  Sun  Tan 
range  that  will  mean  more  cash  profit  for  you. 


The  natural  tan  of  the  Islands. 


Mother's  Day  gift  sleeves 
from  Oil  of  Ulay 

Richardson-Merrell  are  again  introducing 
Mother's  Day  gift  packaging  for  Oil  of 
Ulay.  A  merchandising  kit  will  be  avail- 
able containing  gift  sleeves  for  the  75ml 
and  150ml  sizes  of  Oil  of  Ulay  and  a 
shelf  strip  recommending  "Oil  of  Ulay 
for  Mother's  Day".  A  competition  offer- 
ing a  first  prize  of  a  weekend  in  Paris 
completes  the  package. 

Additional  support  includes  a  television 
commercial  on  the  "Mother's  Day" 
theme.  The  gift  sleeves  and  shelf  strip 
are  shown  opposite.  Richardson  Merrell 
Ltd,  20  Queensmere,  Slough,  Berks  SL1 
1YY. 


AGifl  for  Motor's  Day 


NOW  IS 
THE  TIME 


to  stock  up  with 


OPAS 


® 


The  tried  and  trusted 
indigestion  remedy 

Ask  your  Wigglesv/orth 
representative  about 
bonus  offers 

WIGGLESWORTH  LIMITED 

Wc'SthouRhton  Bolton  BL5  3SL.  Telephone:  0942  811567 


AmeriibfToi  I  hr  WILLOWS  FRANCIS  GROUP 
288   Chemist  &  Druggist 


Minadex  television 
campaign  repeated 

Minadex  is  back  on  television  with  a 
£162,000  four-week  advertising  campaign 
starting  March  3  and  covering  65  pei 
cent  of  the  country. 

The  appeal  of  the  30  second  televisior 
commercial,  featuring  a  classroom  scene 
with  a  child  absent  because  of  sickness 
is  a  repeat  of  the  successful  campaigr 
of  last  year. 

Sales  in  the  January-April  quarter  werel 
29.7  per  cent  up  on  the  previous  yearjj 
representing  a  15.4  per  cent  growth  it" 
non-television  areas  and  a  48.1  per  ceni 
increase  in  areas  covered  by  the  cam 
paign.  Farley  have  therefore  chosen  tele 
vision  as  the  sole  advertising  media  foi 
Minadex  this  year.  Farley  Health  Pro 
ducts  Ltd,  Plymouth  PL3  5AU. 

Quant  pencils 

Mary  Quant  have  introduced  six  doublel 
ended  pencils  (£2.25)  of  high  fashion] 
colours  under  the  name  of  cocktail  stick 
Available  from  mid-March,  the  pencils 
are    foxy   crush,    bronze   shake,  bluell 
bubbly,  pink  fizz,  pewter  punch  and  limJ 
mixer.   Smith   and  Nephew  CosmeticM 
Ltd,    Hook    Rise,    Kingston  By-Pass^ 
Surbiton,  Surrey  KT6  7LU. 


_J 


«1  ! 


Sherley's  pet  care  free-standing  display 
unit  containing  28  lines  selected  for 
chemists  from  Sherley's  range  of  animal 
medicines.  Ashe  Laboratories  Ltd, 
Kingston  Road,  Leatherhead,  Surrey 
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K-Ysells  faster  if 

people 
don't  have  to  ask 
I      for  it. 


In  fact  independent  research 
roves  K-Y*sells  twice  as  fast  when 
'son  display. 

Because  women  who  are 
primal  ly  too  embarrassed  to  ask  for 
won't  hesitate  to  pick  a  pack  from 
ie  self -selection  merchandiser. 

Which  is  why  we've  put  it  in 
onvenient  counter  units  of  1  dozen. 

Making  the  product  more 
ccessible  to  the  customer,  as  well 
s  more  noticeable. 

And  just  to  make  it 
yen  more  noticeable 


there's  a  £60,000  consumer  press 
campaign  again  this  year. 

K-Y Jelly  is  notjusta  unique 
lubricant  but  it's  also  got  the  Johnson 
and  Johnson  name  behind  it. 

(A  name  women  trust  because 
K-Y  is  used  by  doctors  and  surgeons 
throughout  the  country) 

In  fact  K-Ysales  are  increasing 
all  the  time. 

And  now  you  know  how  to 
double  them. 

Just  by  displaying  K-Y  Jelly. 

K-Y  JELLY 

U       'Trade  Markt/Limited  Slough 


COUNTERPOINTS 


School-time  lunch  kit 
from  Thermos 

Thermos  have  introduced  a  lunch  kit 
■and  flask,  designed  to  meet  the  needs 
caused  by  a  growing  number  of  chil- 
dren taking  packed  lunches  to  school. 

The  kit  (£3.95)  is  described  as  a 
strong,  durable,  plastic  lunch  box  with 
plenty  of  space  for  sandwiches  or  other 
food.  Snoopy  and  Woodstock  are  fea- 
tured on  the  kit  to  give  extra  child- 
appeal,  and  a  Roughneck  flask  is  en- 
closed, finished  in  the  same  colour  as 
the  box.  The  flask  is  also  available  sep- 
arately (£1.59). 

There  are  three  other  character 
themes  featured  on  the  lunch  kit,  R2D2 
and  C3PO  of  Star  Wars  fame,  Kermit 
the  frog  of  the  Muppets  and  two  Betsy 
Clark  figures. 

Also  new  from  Thermos  are  two  addi- 
tions to  the  Hi-line  range  of  flasks,  the 
19GH,  known  as  the  giant,  and  the  19T, 
the  little  tea.  Both  flasks  are  available 
in  the  four  Hi-line  colours  of  brown, 
green,  red  and  orange. 

The  19GH  (£4.10)  holds  1.8  litres, 
(ten  teacups)  and  the  19T  (£2.20)  is 
described  as  a  half  litre  tea  flask.  Ther- 
mos Ltd,  Ongar  Road,  Brentwood,  Essex. 


The  snoopy  lunch  box  from  Thermos 

Translucent  powder 

Elizabeth  Arden  are  to  add  a  translucent 
loose  powder  (60gm)  in  three  shades, 
light,  medium  and  dark,  to  their  collec- 
tion (£7.95).  They  will  be  available  from 
mid-March.  Elizabeth  Arden  Ltd,  76 
Grosvenor  Street,  London  W1A  2AE. 


Gillette  campaign 
for  close  shave 

Gillette's  claim  to  number  one  position 
in  the  UK  shaving  market  will,  they  say, 
be  further  reinforced  this  year  by  the 
expenditure  of  £1.8m  on  television  and 
national  Press  advertising,  the  biggest 
campaign  ever  mounted. 

The  theme  of  the  advertising  in  - 1980 
is  "Because  the  closer  you  get  .  .  .  the 
better  it  feels".  The  first  burst  of  tele- 
vision advertising  is  now  being  transmit- 
ted, and  a  major  national  Press  campaign 
begins  in  March.  Gillette  UK  Ltd,  Great 
West  Road,  Isleworth,  Middlesex. 

Max  Factor  activity 

Max  Factor  are  to  give  away  a  trial  size 
of  Counter  Shine  with  Unshine  (£1.10). 

National  beige,  almond  beige  and 
honey  glow  are  also  added  to  Swedish 
Formula's  purified  complete  make-up 
range  (£1.45);  light  beige,  tawny  beige 
and  warm  glow  (£1.15)  to  the  purified 
compact  make-up  range,  and  simply 
opal  frost,  simply  blush  frost  and  simply 
mink  (£1.95)  to  the  purified  blush  powder 
range.  Max  Factor  Ltd,  16  Old  Bond 
Street,  London  W1A  3 AH. 


Letter  to  Pharmacists : 


Dear  Sir, 

Writing  as  one  pharmacy  to  another,  you  will  appreciate  that 
we  are  aware,  as  you  must  be,  of  the  saddening  trend  of  closures  of 
retail  pharmacies,  now  estimated  at  .an  average  of  one  a  day.     In  fact, 
from  14,620  in  1962  to  only  10,000  today. 


Gross  Profit  Lost 


About  seven  years  ago  we  had  already  begun  to  feel  the  competition  from 
big  chains  and  supermarkets  able  to  buy  at  keen  prices  a  wide  range  of  traditional 
chemists'   cosmetic,  toiletry  and  household  lines. 

Accordingly  we  diversified  into  health  foods  and  such  has  been  our  success 
that  it  has  been  necessary  to  expand  into  larger  premises  and  now  into  a  separate 
shop  sited  a  few  doors  away  from  our  pharmacy  in  Southend. 

We  would  like  other  pharmacists  to  share  in  this  new  field  and  have 
accordingly  created  a  special  scheme  which  will  enable  you  to  set  up  your 
own  Health  Food  department,  with  the  benefit  of  our  experience. 


ffea  W\Toods 


The  Natrafood  Healthfood  Marketing  and  Consultancy 
Scheme  includes  advice  on  layout,  merchandising,  shop 
-fitting,   stock  control,   special  promotions,  local 
advertising  and  regular  visits  by  a  Natrafood  adviser. 


Yours  truly, 


0* 


Gross  Profit  Gained 


Write  or  phone  for  details 
Natrafoods, 

9  Southchurch  Road,  Southend-on-Sea , 
SSI     2NG.     Telephone:  Southend  615415 


{ncfcafoodsj 

healthfood  speciqlista 
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A  luxury  bath 


wi 


ith 


a 


million  plu 


We're  plugging  Deep  Fresh 
bam  Bathwith  a  £750,000 
lational  campaign. 

Throughout  test  markets 
n  Scotland  and  the  South  it 
tubbled  over  sales  targets. 

And  per  point  of 
listribution  it  out 
old  the  liquid  brand 
?ader 

So  now  the  only 
ling  left  for  you  to 
io  is  clean  up. 


"INDEPENDENT  RETAIL  AUDIT 


ANTISEPTIC  I  DEODORISING 


COUNTERPOINTS 


Soap  eggs  in 
Easter  wrapping 


Bronnley's  Easter  parcel  for  retailers  this 
year  includes  colourful  repackaging  for 
their  soap  eggs. 

Both  bath  and  hand-size  soap  eggs 
have  been  boxed  in  individual  cartons 
with  windows  and  are  supplied  in  counter 
display  boxes  of  12  assorted  bath  eggs 
(£14.40)  with  backing  card,  or  18  assor- 
ted eggs  in  hand  size  (£15.30). 

New  perfumes  and  colours  are  tanger- 


ine, elderfiower,  rose  geranium  and  blue- 
bell with  the  cartons  colour-matched  to 
.the  soap  eggs  they  contain. 

Visitors' -size  soap  eggs  are  available 
in  a  25-tablet  box  (£10.50),  without  car- 
tons. Fragrances  in  this  range  will  cover 
the  whole  Bronnley  range.  A  fluffy  white 
Easter  rabbit  and  an  all-occasion  show- 
card  will  be  included,  although  they 
are  designed  for  year-round  display. 
H.  Bronnley  &  Co  Ltd,  10  Conduit 
Street,  London  W1R  OBR. 

Fashion  earrings 
from  Celeste 

Ravina  have  introduced  a  range  of 
fashion  earrings.  The  durable  nylon  ear- 
rings, for  pierced  ears  only,  are  blister 
packed  under  the  Celeste  name  along 
with  the  hair  accessory  range.  The  range 
comprises  a  variety  of  bright  disco 
colours  and  more  muted  colours  (£0.60). 
Ravina  Ltd,  3  Barton  Road,  Water 
Eaton  Industrial  Estate,  Bletchley, 
Milton  Keynes,  Bucks. 


Rimmel  advertise 
into  Spring 

Rimmel's  advertising  schedule  for  Febru- 
ary to  May  comprises:  Daily  Mail,  Daily 
Mirror,  Sun,  Daily  Express,  Woman, 
Woman's  Own,  Woman's  Realm, 
Woman's  Weekly,  Woman's  World, 
Woman's  Story,  Woman  &  Home,  She, 
Over  21,  Look  Now,  Fab  208,  Jackie, 
Living,  Cosmopolitan,  True  Story, 
Honey,  Photoplay,  Annabel,  True 
Romances,  19  and  My  Weekly. 

Rimmel  claim  that  in  an  analysis  by 
Audits  of  Great  Britain  they  came  out 
as  brand  leader  in  nail  lacquers,  lipsticks, 
shapers,  blushers  and  highlighters,  eye 
shadows,  eye  liners  and  the  total  eye 
make-up  field. 

Increased  costs  are  blamed  for  the 
price  increases  of  beauty  preparations 
effective  from  February  26.  Rimmel 
International  Ltd,  London  W1M  0HE. 

Dentikit  distributors 

The  sole  distributors  for  Dentikit  tooth- 
ache first  aid  kit  are  now  Saltraco  Ltd, 
42  Upper  Berkeley  Street,  London  Wl 
(telephone:   01-723  1222). 


When  their  problem  is 

cold  sores 


Your  customers  trust  Bonjela  for  speedy  and 
lasting  relief  of  mouth  ulcer  and  teething  pain. 
At  this  time  of  the  year  they  may  need 
Bonjela  for  cold  sores,  too. 

Just  enough  Bonjela  to  cover  a  fingertip 
applied  to  the  sore  will  relieve  the 
discomfort  and  help  prevent  secondary 
infection.  Action  within  three  minutes  and 
lasting  up  to  three  hours  will  ensure  satisfied 
customers  and  healthy  repeat  business  for  you. 


relief  at  their  fingertips 

bonjela 


Lloyds  Pharmaceuticals  Ltd.,  Reckitt  &  Colman 
Pharmaceutical  Division,  Hull 
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even/low 


Introduces  THE  PACERS™ 

THE  RIGHT  TEAT 
AT  THE  RIGHT  TIME 


Juice 


Milk 


THE  PACERS™ 

Unique  feeding  system.  Color-coded  teats 
with  openings  just  right  for  the  different 
consistencies  of  the  various  fluids  you  feed 
baby.  They  are  designed  for  use  on  glass  or 
plastic  bottles  and  are  completely 
color-safe. 

1.  Formula  Teat.  Amber.  The  hole  is  designed  specifically 
for  the  consistency  of  formula.  This  is  the  teat  your  baby 
relies  on  earliest  for  strength  and  sustenance. 

2.  Milk  Teat.  Pink.  Different  size  opening  than  the  formula 
teat  to  allow  whole  milk  to  flow  evenly. 

3.  Juice  Teat.  Orange.  Special  cross-cut  opening  to  let 
pulpy  fruit  juices  flow  through  easily  and  make  sure 
baby's  experience  with  healthful  juice  is  a  pleasant  one. 


4.  Water  Teat.  Blue.  Specifically  developed  for  water, 
thinnest  fluid  baby  will  take. 

Evenflo.  No  Work,  No  Worry  Teats. 
Relied  upon  by  young  mothers  .  .  .  because 
they're  scientifically  designed  to  keep  food 
flowing  evenly. 

Evenflo  «s  Patented  Sure  Seal®  Teats  with 
Evenflo's  Exclusive  Patented  Air  Valves. 

•  prevent  excess  air  swallowing 

•  eliminate  teat  pull-out 

•  help  prevent  leaking 

•  prevent  teat  collapsing 

•  keep  teat  firm  for  uniform  sucking  satisfaction 


Evenflo  Ltd.  36  Acton  St.  London  W.C.I.  Tel:  01-837  91* 


Why  wome 
withmenfc 


Observe  the  woman  who  comes  into  your  shop  to  buy 
a  packet  of  contraceptives. 

She  hunts  around  hoping  to  find  them  on  her  side  of 
the  counter. 

(No  luck.) 

She  seeks  out  a  female  shop  assistant,  preferring  to  ask 
a  woman  instead  of  a  man. 

(The  female  assistant  is  tied-up.) 

Faced  with  no  alternative,  she  decides  to  ask  you. 

(She  wishes  she  hadn't.) 

This  is  how  it  is  for  the  increasing  number  of  women 
who  buy  contraceptive  sheaths. 

•  It's  difficult.  It's  unnecessarily  embarrassing. 

To  overcome  the  problem,  Horizon  have  developed 
Family  Planning  Centres  that  make  buying  contraceptives 
as  easy  as  buying  cotton  wool  or  calamine. 

These  silent  salesmen  (as  we  call  them)  are  available  in 
two  sizes,  and  introduce  your  customers  to  the  first  really 
desirable  alternatives  to  Durex®  sheaths  to  come  along  in 
years:  namely  Stimulaf  Conture®  and  Tahiti? 

In  addition,  the  Centres  also  have  space  for  our 
competitor's  sheaths  and  related  items  such  as  creams 
and  foams. 

With  the  full  range  of  contraceptive  sheaths  in  one 
place,  your  customers  will  find  them  easier  to  buy,  will  find 
them  more  easily,  will  buy  more. 
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lave  problems 
Mitraceptives. 

No  longer  will  women  have  problems  with  mens 
contraceptives.  Nor,  for  that  matter,  will  men. 

And  when  you  think  about  the  profit  that  lies  in  just 
one  packet  of  contraceptives,  our  Centre  really  amounts 
to  something. 

For  your  free  Horizon  Family  Planning  Centre,  write  to 
Chefaro,  Crown  House,  London  Road,  Morden, 
Surrey  SM4  5DZ. 
j  Or  telephone  (01)  542  3402  and  ask  to  speak  to 

Sue  Collyer.  She's  waiting  for  your  call. 

Alternatively  you  can  get  in  touch  with  your  local 
Chefaro  representative. 


'or  the  chemists  of  Britain: 
new  range  of  sun  preparation^ 

from  the  chemists  of  Vichy 

Vichy  introduce  their  simple- to-understand  range  of  sun 
preparations,  designed  to  appeal  to  all  your  customers. 
(You  will  notice  there  are  just  two  indices:  "3"  for  normal  or 
slightly  sensitive  skin  and  u6"  for  more  sensitive  skin.) 

Because  Vichy  are  dedicated  above  all  to  the  care  of  the 
skin,  their  Milk  and  Cream  are  produced  to  a  special  non- 
greasy  formula-one  that  not  only  delivers  a  beautiful,  even  tan, 
but  is  sympathetic  to  the  skin  and  a  pleasure  to  use. 

As  part  of  their  policy  in  helping  you  in  any  way  they  can, 
Vichy  have  designed  this  very  pretty  display  basket  for  you. 

One,  it  displays  the  products  in  a  natural,  relevant  way. 

Two,  it  allows  you  to  make  a  smaller  ^ 
initial  order  should  you  wish. 

Advertising  for  Vichy  s  new  sun 
preparations  will  take  place  during  June 
and  July:  full-colour  pages  in  all  major 
womens  monthlies,  stressing  the 
simplicity  of  the  range  and  its  availability 
at  chemists. 

As  one  chemist  to  another, Vicl 
wish  you  a  good  Summer  s  trading. 


VICHY  (UK)  LIMITED,  ASHVILLE  TRADING  ESTATE,  NUFFIELD  WAY, 
ABINGDON,  OXON  0X14  IT  J.  TEL.  NO.  (0235)  26747. 


Can  independe 
chemists  still 
profit  from 
electricals? 


C&D  investigates  market  prices  and  how  one  electricals 
wholesaler  believes  he  can  help  put  the  chemist  back  on 
the  electrical  appliances  map 


Is  the  competition  in  electricals  too  hot 
for  you?  Do  you  stock  only  a  couple 
of  shavers,  more  with  hope  than  ex- 
pectation? Can  you  buy  cheaper  at 
Comet  than  from  your  pharmaceutical 
wholesaler — assuming  your  wholesaler 
hasn't  almost  abandoned  the  market? 

Many  independent  chemists  must 
surely  answer  "yes"  to  those  questions, 
but  there  may  be  more  opportunity  open 
to  them  than  they  realise.  C&D  has 
recently  looked  at  the  small  appliance 
market,  having  been  disturbed  by  the 
growing  tendency  of  electricals  manu- 
facturers to  publicise  "typical  buying 
prices"  in  their  releases  to  the  consumer 
Press.  These  prices  have  often  been  well 
'below  the  so-called  "trade"  price  pub- 
lished in  their  printed  lists — "trade"  pri- 
ces which  can  be  as  much  as  50  per 
cent  above  the  consumer  price  charged 
by  discount  houses.  Clearly  any  retailer 
buying  at  such  a  price  and  trying  to 
make  a  profit  would  soon  be  out  of 
favour  with  his  customers! 


Limited  opportunities 

Our  initial  inquiries  among  the  che- 
mist's traditional  sources  of  supply  were 
not  encouraging,  with  some  having  more 
or  less  given  up  electricals,  some  offer- 
ing a  very  limited  range,  and  others 
dipping  into  the  market  with  particularly 
[competitive  offers — but  only  at  peak 
selling  seasons,  such  as  Christmas.  Then 
a  C&D  advertisement  proof  landed  on 
the  Editor's  desk;  it  was  from  a  new 
advertiser,  an  electricals  wholesaler,  and 
lit  seemed  worth  checking  their  audaci- 
ous claim  that  they  could  offer  a  "first 
lid  kit  for  profits"  in  their  market.  We 
oon  found  that  the  advertiser — British 
Distributing  Company  (BDC) — had 
omething  more  than  "distribution"  to 
>ffer,  not  least  the  key  to  a  market 
hat  has  largely  been  lost  to  the  chemist. 

Perhaps  the  most  convincing  reason 
or  believing  the  BDC  claim  is  to  be 
xrnnd  in  their  commitment  to  the  in- 
ependent.  "It  is  in  our  interest  to 
help  the  small  retailer  because  he  is 
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the  one  who  doesn't  get  too  much  help 
direct  from  most ,  manufacturers,"  Mr 
R.  J.  Tomczyk,  marketing  manager,  told 
C&D.  And  the  principal  help  comes 
in  the  forms  of  price  and  delivery — 
the  latter  a  vital  factor  for  pharmacists 
unable  to  leave  their  premises  during 
normal  trading  hours. 

Prices?  Well  they  may  not  be  the 
very  lowest  obtainable,  but  BDC  are 
sure  that  they  are  the  lowest  offered  on 
such  an  extensive  range — everything 
from  plugs,  through  small  appliances  to 
home  laundry.  They  take  a  good  margin 
for  themselves  because  they  aim  to  stay 
in  business — "It  won't  help  our  cus- 
tomers if  we  starve  to  death" — and  this 
philosophy  has  obviously  paid  off,  with 
turnover  increasing  by  50  per  cent  a 
year  in  real  terms. 

Monthly  offers 

The  basis  of  the  service  is  "BDC 
Times"  (February's  has  64  pages)  which 
is  sent  monthly  to  all  trade  customers 
and  contains  details  of  current  prices 
and  special  offers.  The  offers  are  not 
merely  where  BDC  has  been  able  to 
negotiate  some  special  terms,  but  are 
closely  tied  to  manufacturers'  own  ad- 
vertising   campaigns    and  promotions. 


The  stock  range  covers  the  products 
of  around  150  manufacturers  and  is 
constantly  being  added  to — though  it 
has  to  be  a  partnership  and  if  a  manu- 
facturer has  a  pricing  policy  which  does 
not  recognise  the  value  of  the  whole- 
saler, then  he  may  not  be  stocked. 

Customers'  needs 

"We  are  developing  business  for  .both 
the  manufacturer  and  the  retailer,"  says 
Mr  Tomczyk.  However,  BDC  make  sure 
that  their  customers  always  have  a 
choice  of  leading  brands  available  in 
the  inventory.  "Some  manufacturers 
were  suspicious  at  first  because  they 
could  only  see  the  wholesaler  in  the  old 
"distributor"  terms,  but  now  they  come 
knocking  on  our  door,  leaving  us  free 
to  put  more  effort  into  developing  the 
needs  of  our  customers." 

Although  the  "Times"  gives  a  brief 
description  of  each  product,  BDC  cus- 
tomers have  access  to  full  product  in- 
formation in  a  series  of  three  catalogues 
published  annually.  All  the  products  so 
listed  are  available  at  standard  trade  pri- 
ces when  not  on  offer. 

BDC  are  based  in  north  London  and 
operate  a  fleet  of  35  vehicles  which 
Continued  on  p298 
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electricals 

Continued  from  p297 

delivers  within  a  50-mile  radius  of  the 
capital.  Orders  are  with  the  customer 
only  24  hours  after  being  placed  and 
with  a  minimum  drop  of  only  £100 
(four  good  shavers!)  it  is -possible  for 
the  retailer  to  maintain  a  broad  electri- 
cal range  without  a  large  stock  invest- 
ment. An  important  point  here  is  that 
the  discounted  prices  are  available  on 
singles — there  is  usually  no  extra  bene- 
fit in  buying  a  dozen  (memories  of  the 
"good  old  days"  of  pharmaceutical 
wholesaling?). 


London  base 

Although  the  prime  service  is  avail- 
able in  the  London  area,  BDC  have  de- 
veloped a  low-cost  method  of  helping 
retailers  in  other  parts  of  the  country 
through  the  use  of  palletised  loads  trans- 
ported by  British  Rail. 

A  traditional  "take-it-with-you"  trade 
counter  service  is  also  available,  and  a 
visit  to  the  company's  main  offices  at 
590  Green  Lanes,  London  N8,  offers  an 
opportunity  to  inspect  the  whole  range 
of  merchandise  in  a  two-floor  showroom 
where  each  major  manufacturer  rents 
a  separate  display  area. 

The  company  now  has  three  ware- 
houses, the  latest  on  an  8-acre  site  in 
N17,  providing  300,000  sq  ft  of  accom- 
modation. All  are  computer-linked  for 
fast  order  processing  and  together  they 
hold  some  £4m  worth  of  stock. 

Adjacent  to  the  showrooms  is  a  con- 
ference centre  which  BDC  believe  sets 
them  apart  from  other  wholesalers  of 
their  type.  Equipped  with  a  full  range 
of  audio-visual  aids  the  centre  is  used 
for  training  retailers  and  their  staffs  as 
well  as  BDC's  own  staff,  where  the 
"ideal"  aimed  for  would  be  to  have 
tele-sales  knowing  as  much  about  pro- 
ducts as  the  BDC  buyers!  For  retail 
staff  training,  one  or  more  manufactur- 
ers give  a  presentation  on  products  and 
sales  techniques  in  evening  sessions 
which  are  rounded  off  with  a  buffet 
meal.  One  of  London's  fast-growing 
multiple  chemist  groups  has  also  used 
the  facilities  for  its  staff  on  a  day- 
release  basis.  BDC  say  they  would  be 
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Market  leaders  join  forces 


happy  to  provide  special  sessions  for  in- 
dependent chemists  if  they  are  made 
aware  of  the  requirements. 


Standing  together 

Tn  another  move  to  help  the  retailer 
sell  out,  BDC  have  just  developed  an 
impressive  free-standing  display  unit  for 
Philips  and  Braun  shavers.  Both  manu- 
facturers have  co-operated  (surely  some- 
thing new  for  rival  brand  leaders  and 
an  example  which  could  usefully  be  fol- 
lowed to  everyone's  advantage  in  other 
product  areas)  in  providing  the  stand, 
which  comprises  four  back-lit  lockable 
display  cases  mounted  as  a  revolving 
cube  on  a  chrome  pillar.  The  display 


will  be  available  to  customers  who  con- 
tract to  take  a  certain  level  of  stock 
over  a  period  (and  Of  course  to  use  it 
only  for  the  two  specified  brands)  but 
will  become  their  own  when  the  con- 
tract has  been  completed. 

Yet  another  innovation,  just  about 
to  be  put  into  operation,  is  a  retailer 
"package"  in  which  a  dozen  different 
products  will  be  offered  (basic  value  £20 
each)  with  the  addition  of  a  free  "in- 
centive". The  incentive  will  be  selected 
to  have  a  dual  role  if  the  retailer  chooses 
—for  example,  the  first  package,  to  be 
released  in  March — will  comprise  kit-l 
chen  equipment  with  a  free  Royal  Doul- 
ton  dinner  set  which  can  be  used  for 
display  purposes  before  ending  up  on 
the  retailer's  table! 


Chemists'  future 

So  how  does  a  specialist  wholesaler 
see  the  chemist's  future  in  electricals? 
Mr  Tomczyk's  view  is  that  the  pharmac- 
ist should  start  by  looking  at  the  local 
competition  and  comparing  prices  in 
other  outlets  with  his  own  potential  buy 
ing  price.  Then  tackle  those  areas  in 
which  a  reasonable  margin  can  be  ex 
pected  at  a  competitive  price — remem 
'bering  always  that  there  is  an  increasing 
polarisation  of  consumer  buying  pat 
terns  towards  the  "hypers"  and  local 
shopping  specialists,  with  the  intermedi 
ates  losing  out. 

The  product  areas  to  look  out  for  are 
obviously  centred  on  personal  care- 
hair  dryers,  shavers,  curlers,  facial  sau 
nas,  for  example,  with  traditional  lines 
such  as  health  lamps  and  electric  blan 
kets.  But  Boots  have  helped  the  inde 
pendent  chemist  who  wishes  to  go  fur 
ther — perhaps  into  the  growing  clock 
radio  market  or  (and  especially  favoure 
for  chemists  by  Mr  Tomczyk)  food  pre 
paration  with  its  health  associations. 

But  stocking  is  not  enough,  he  goes 
on.  "Start  selling— promote,  put  items 
in  .the  window  and  in  prominent  place 
in  the  shop;  introduce  new  or  special 
value  products  to  your  customers,  or  i 
you  think  that  will  put  them  off,  let 
point-of-sale   material  do   it  for  you 
Remember,  things  are  not  going  to  hap 
pen  for  you  overnight — you've  got  t 
build  the  business  up.  But  those  who 
promote  hard  will,  I  believe,  come  out 
of  this  difficult  year  very  well  indeed 
those  who  do  not  will  have  only  them 
selves  to  blame.  To  sum  up,  you  don 
necessarily  have  to  compete  with  the 
Comets,  but  if  we  work  together, 
shall  both  be  successful." 

Concluded  on  p30'i 
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THIS  SWUNG, 
YOUR  SHIP  COMES  IN.  AGAIN. 

Matey  is  back  on  TV 
And  everyone  knows  what  that  means. 

All  the  kids  start  whistling  the  Matey  jingle. 
Sales  rise  umpteen  percent,  every  time. 
Gheck  your  Matey  stock  right  now. 


Pharmaceuticals,  ToiSetries, 


What  do  Pharmacists  think 

ofVeganin? 


It's  Effective  Veganin's  unique  formula  of 
aspirin,  paracetamol  and  codeine  provides 
effective  relief  for  headache,  toothache, 
backache,  influenza  and  period  pains. 
It's  Pharmacy-only  Veganinfalready 
familiar  to  your  customers  for  many 
years,  is  the  biggest  pharmacy- only 
analgesic  and  well  worthy 


of  your  support  and  recommendation. 
It's  Highly  Profitable  The  special 
terms  which  our  field  force  offer 
recognise  the  importance  of  your 
professional  recommendation.  Talk 
to  your  Warner  P-D  representative, 
or  ring  Sales  Order  Control, 
Pontypool  2468,  now. 


PRESENTATION-.  While  tablets  contatning- 
Paraceiamol  BP  250.00 mg.  Asprin  BP  250.00  mg, 
Codeine  Phosphate  BP  9.58  mg. 


P.  80232 
*Trade  Mark 


USES:  Vegamn  provides  analgesic  and  antipyretic  kinds  of  mild  to  moderate  pain  especially  headache, 

properties.  It  is  indicated  in  inHuenzo  ond  other  dysmenorrhoea,  rheumatism  and  toothache, 

conditions  which  require  on  antipyretic  and  lor  oil 

Full  technical  information  and  data  sheets  available  upon  request. 


PRODUCT  LICENCE  NO  :  0019  '5041. 

PRODUCT  LICENCE  HOLDER-  William  R  Warner  ond 

Co.  Ltd..  Usk  Road.  Pontypool.  Gwenl,NP4  0YH. 
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Matching  the 
competition 

But  can  those  competitors'  prices  really 
be  matched  at  a  profit?  A  little  window 
shopping  revealed  the  following  offers  on 
the  Philishave  HP1133  along  a  couple  of 
miles  of  north  London  main  road,  plus 
two  discount-warehouse*  prices  available 
within  the  same  catchment  area:  — 
Comet*  £25.50 
Rumbelows  ("sale")  £25.99 
Argos  ("sale")  £25.99 
Boots  £27.95 
Argos  (catalogue)  £28.49 
Chemist  (small  group)  ("sale")  £29.99 
Tempo*  £29.99 
Electricals  retailer  £32.75 
Philips  basic  trade  (inc  VAT)  £30.69 
BDC  price  (inc  VAT)  £24.55 


However,  not 

all 

Comet's 

prices  are 

quite   so  keen 

as 

on  the 

top-selling 

HP1133.    A  fe 

w    others    bear  closer 

comparison:  — 

BDC 

Comet 

incl  VAT 

Philips  sunlamp 

3114 

£26.95 

£24.31 

Intraphil 

£11.50 

£  9.13 

Braun  hairstyler 

SD  800 

£13.25 

£11.59 

Carmen  BS20 

£24.95 

£21.62 

Braun  Micron 

£26.25 

£24.89 

Braun  Synchron 

plus 

£19.95 

£17.47 

Philips  HP  1142 

£23.95 

£20.63 

Braun  Lady  Eleg 

rance 

£13.25 

£11.75 

The  volatility  of  the  market  can  be 
udged  by  the  fact  that  in  the  week  fol- 
lowing our  survey  the  Philips  3114  was 
down  to  £25.50— but  the  HP1133  had 
increased  to  £27.95,  which  would  allow 
the  independent  a  margin  more  in  line 
with  other  products  examined. 

So  where  should  the  independent 
:hemist  pitch  his  prices?  If  you  are  un- 
fortunate enough  to  be  next  door  to  a 
Comet  or  perhaps  a  Currys  there  may  be 
ittle  choice  but  to  join  them  or  to  leave 
t  to  them — though  there  still  seems  to 
be  around  14-15  per  cent  profit  on  invest- 
ment available  on  most  lines,  and  a  24- 
our  replacement  service  such  as  that 
bffered  by  BDC  means  that  stock-holding 


A  staff  training  session  at  BDC's  headquarters 

can  be  kept  to  a  minimum.  But  matching 
the  warehouse  price  penny  for  penny  is 
really  unnecessary  since  the  consumer  is 
beginning  to  count  the  cost  of  petrol  or 
public  transport  and  will  rarely  be  carry- 
ing out  the  kind  of  price  comparison  we 
report  here. 

The  availability  of  choice  'between 
models  and  brands,  expert  service  and 
demonstration  are  also  factors  in  the 
chemist's  favour.  Nevertheless,  there  will 
be  few  who  can  expect  to  make  the  tradi- 
tional margins  of  former  years  on  elec- 
tricals, any  more  than  in  many  similar 
markets  (specialist  photo  dealers  are 
sometimes  making  5-7  per  cent  net  on 
£100-plus  sales  at  the  present  time,  it  is 
understood,  and  in  the  United  States 
margins  as  low  as  3  per  cent  are  being 
talked  about). 


Price  war  critic 

A  chemist  who  recently  complained  to 
Philips  about  the  High  Street  price  war 
received  a  reply  in  the  following 
terms:  —  "You  will  appreciate  that 
manufacturers  did  not  create  these  con- 
ditions and,  indeed,  they  cause  us  enor- 
mous problems.  We  give  full  in-the-field 
support  to  thousands  of  independent 
dealers  and,  in  fact,  our  22-strong  sales 
force  do  not  call  on  the  big  chains!  We 
also  have  a  network  of  several  hundred 
key  dealers  who  survive  by  aggressive 
marketing  at  the  point-of-sale.  They  train 
their  staff,  they  display,  they  advertise, 
and  so  on.  In  your  particular  field  you 
undoubtedly  have  customers  who  are  not 
heading  for  the  nearest  branch  of  Boots. 
Perhaps  you  could  tempt  them  to  buy  a 
Philishave  or  even  a  Braun  shaver?!  " 

Perhaps.  But  many  chemists  have 
given  up  hope  in  electricals  or  gone  to 
extraordinary  lengths  to  buy  at  a  com- 
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petitive  price — one  told  us  of  ordering 
from  electrical  wholesalers  all  over  the 
country  when  learning  that  a  suitable 
offer  was  available.  However,  to  judge  by 
the  response  to  the  BDC  advertisement 
the  bowing  out  has  been  with  reluctance, 
and  the  right  buying  price  is  all  that 
stands  between  them  and  renewed 
interest  in  the  market.  Other  wholesalers 
please  note! 

'Pay  on  time'  plea 
to  big  business 

A  special  plea  to  big  business  to  pay 
money  owed  to  small  firms  promptly  was 
made  recently  by  Mr  David  Mitchell, 
Minister  responsible  for  small  businesses. 

Speaking  to  members  of  the  Con- 
federation of  British  Industry  small  firms 
council,  Mr  Mitchell  saM  that  the  com- 
bination of  inflation,  tight  money  and 
high  interest  rates  had  made  firms  cash 
hungry  and  small  businesses  were  caught 
in  a  vicious  squeeze  between  customers 
and  suppliers.  "On  the  one  hand  their 
customers  try,  unfairly,  to  bolster  their 
own  finances  by  delaying  payments  owed 
to  small  firms,  and  on  the  other  hand, 
their  suppliers  tighten  their  credit  terms 
and  press  them  for  earlier  payment  than 
before." 

Mr  Mitchell  made  a  special  plea  to 
large  concerns  "for  fair  play"  and  asked 
them  not  to  abuse  their  strong  position 
by  treating  small  business  suppliers  as 
"interest-free  money  lenders".  He  warn- 
ed that  if  this  situation  carried  on  then 
there  was  a  risk  of  small  suppliers  going 
out  of  business  meaning  less  competi- 
tion for  large  companies'  custom. 

Mr  Mitchell  went  on  to  say  that 
Britain  desperately  needs  more  small 
firms:  "We  have  40  per  cent  less  than 
the  average  on  the  Continent".  He 
blamed  this  on  the  "increasing  torrent 
of  regulations  and  controls"  that  suc- 
cessive governments  have  placed  in  the 
way  of  starting  a  new  business  venture 
and  excessive  taxation  which  blunted 
commercial  incentive.  He  felt  that  the 
measures  the  present  government  had 
already  taken  to  create  a  climate  condu- 
cive to  enterprise  and  success  were  the 
"indispensable  first  step." 
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invite  you  to  the  most  expensive 
'head  wetting*  party  ever! 

New  improved  Snugglers  are  coming  into  your  shops  backed  by  the  heaviest 
ever  spend  on  any  baby  product. 

*  £750,000  is  going  behind  national  45  second  TV  commercials  during  the 
first  6  months. 

*  4  million  free  samples  are  convincing  mums  all  over  the  country  to 
Snuggle  their  babies. 

*  Take  advantage  of  Snugglers'  relaunch  by: 

1.  Giving  them  at  least  60%  of  your  facings,  in  line  with  brand  share. 

2.  Displaying  them  prominently 

3.  Stocking  all  4  sizes.  Even  Snugglers'  smallest  selling  size  outsells  the 
whole  of  the  second  largest  disposable  brand  in  stocking  chemists, 
(Independent  Research). 

4.  Cashing  in  on  the  profits. 


Newborn 
For  babies 
up  to  11  lbs. 1  jj 


Britains  Bfeeest  Selling  Disoosable  Nar>DV...60%  of  the  mark 


Jharmaceutical  Society  of  Great  Britain  Statutory  Committee 

Reprimand,  but  sympathy 
for  'Nepenthe'  pharmacist 


A  pharmacist  who  dispensed  a  Nepenthe 
prescription  for  a  four-year-old  girl  who 
ater  died  from  morphine  poisoning, 
ivas  reprimanded  by  the  Pharmaceutical 
Society's  Statutory  Committee  last  week. 

The  Committee  heard  that  Colin  Door- 
jar,  of  Woodville  Way,  Scaw  Road,  High 
Harrington,  dispensed  Nepenthe  from  a 
jottle  which  was  nine  years  old  and  con- 
fined 4.7  per  cent  total  morphine 
nstead  of  0.84  per  cent.  The  prescription 
was  written  by  Dr  Roland  Fakes,  of 
fohn  Street,  Workington,  for  Nicola 
Blackman  who  died  in  July  1977.  At  the 
nquest  the  cause  of  death  was  said  to 
)e  morphine  poisoning  and  cardiac  fail- 
ire  (C&D  November  5  1977). 

Mr  Doorbar  faced  allegations  brought 
)y  the  Council  of  the  Society  following  a 
omplaint  from  Nicola's  parents,  Mr  and 
Vlrs  George  Blackman.  He  was  accused 
)f  dispensing  a  prescription  for  2.5ml  of 
Nepenthe  for  a  child  of  four  years  when 
le  knew  or  should  have  known,  that  the 
:orrect  dosage  was  0.3ml;  and  that  he 
lispensed  the  prescription  from  a  nine- 
rear-old  stock  bottle  without  ensuring 
hat  there  had  been  no  concentration  or 
)ther  change  in  the  solution.  It  was  also 
lleged  that  he  failed  to  keep  the  stock 
jottle  tightly  closed  and  in  a  cool  condi- 
ion  to  prevent  evaporation,  and  supplied 
Controlled  Drug  on  a  prescription 
^hich  did  not  contain  the  quantity  in 
rath  words  and  figures. 

MC  clears  doctor 

ii  July  1979  Mr  Doorbar  gave  evi- 
lence  to  the  General  Medical  Council 
lisciplinary  committee  in  the  case  of 
|>r  Fakes  who  was  alleged  to  have  pre- 
cribed  an  overdose  of  Nepenthe  to 
Nicola — who  was  suffering  from  earache 
C&D,  July  14  1979).  Dr  Fakes  was 
leared  of  serious  professional  miscon- 
Jluct,  but  the  GMC  found  three  of  the 
ive  allegations  against  him  proved — that 
le  had  recovered  the  prescription  from 
he  chemists;  that  he  failed  to  produce 
he  prescription  to  the  West  Cumbria 
:oroner,  and  that  he  recovered  the  stock 
ottle  of  Nepenthe  from  Whelans. 

Mr  Josselyn  Hill,  for  the  Society,  said 
jvlr  Doorbar  also  faced  an  allegation  that 
ie  allowed  the  prescription  to  be  taken 
put  of  his  custody  when  he  knew  Nicola 
Jad  died  and  that  the  circumstances  of 
fcr  death  had  been  reported  to  the 
oroner,  and  that  when  the  prescription 
vas  returned  he  failed  to  inform  the 
oroner  and  the  police  that  it  had  been 
Jtered.  Mr  Doorbar  was  further  accused 
)f  allowing  the  stock  bottle  to  be  taken 
lut  of  his  custody  without  obtaining  the 
greement  of  the  coroner. 

Detective  Inspector  Frederick  Graham, 
Vorkington,  said  that  the  child  died  at 
MO  am  on  Thursday,  July  14,  1977. 
tfr  Doorbar  had  told  the  police  that 
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Dr  Fakes  asked  him  for  the  prescription 
at  about  9.30  am  that  day,  and  main- 
tained that  it  was  altered  by  the  time  it 
was  returned  to  him.  Dr  Fakes,  who 
qualified  in  1966,  told  the  committee  that 
when  he  considered  prescribing  the 
Nepenthe  for  Nicola  he  did  not  know 
what  the  correct  dosage  was  for  a  four- 
year-old  child.  He'  said  he  felt  confident 
he  could  select  the  correct  dose  of 
morphia  for  a  child  of  that  age  and  asked 
Mr  Doorbar  to  read  out  some  figures 
over  the  telephone.  Dr  Fakes  said  the 
figures  were  too  complicated  for  him  to 
translate  into  a  prescription.  He  wrote 
out  a  prescription  for  a  single  dose  based 
on  2mg  and  wanted  Mr  Doorbar  to  work 
out  the  appropriate  dosage  of  Nepenthe. 
He  said  he  wrote  the  prescription  out  in 
what  he  thought  to  be  a  totally  unam- 
biguous fashion.  He  initially  thought 
2.5ml  was  the  suitable  volume  but  subse- 
quently thought  that  if  he  wrote  "half  a 
teaspoonful"  his  instructions  would  not 
be  followed,  so  he  tried  to  keep  things  as 
simple  as  possible  and  crossed  out  "2" 
so  that  it  read  "5". 

Prescription  misleading 

Cross-examined  by  Mr  Smith,  Dr 
Fakes  said  although  he  thought  the  pre- 
scription was  totally  unambiguous  at  the 
time  he  wrote  it,  he  had  since  changed 
his  mind.  He  now  recognised  that  there 
was  considerable  potential  for  the  pre- 
scription to  mislead  the  pharmacist  and 
agreed  that  it  was  misleading.  He  denied 
that  he  had  altered  the  prescription  for 
Nepenthe  after  it  was  dispensed  to  make 
things  better  for  himself  and  worse  for 
the  pharmacist. 

Mr  Doorbar  told  the  Committee  that 
on  July  13  1977.  after  Dr  Fakes  had 
telephoned  him  for  information  on 
Nepenthe,  two  prescriptions,  including 
one  for  Nepenthe,  were  brought  to  him. 
The  prescription  was  for  "2.5ml  ie  con- 
taining 2mg  of  anhydrous  morphine".  At 
that  time  "2  decimal"  had  not  been 
deleted  from  the  millilitres  figure.  If  the 
prescription  had  been  altered  he  would 
have  returned  it  to  the  doctor.  He  under- 
stood from  his  earlier  conversation  with 
Dr  Fakes  that  the  doctor  had  calculated 
that  he  required  2.5ml  for  a  single  dose 
of  Nepenthe.  He  did  not  think  at  the 
time  that  any  calculation  was  required 
to  be  made  by  himself,  nor  did  he  check 
the  amount  of  morphine  content  in  the 
dose  of  Nepenthe,  in  the  light  of  that 
conversation.  He  had  never  dispensed 
Nepenthe  before.  Mr  Doorbar  said  he 
knew  he  was  dispensing  for  a  girl  of 
four.  He  dispensed  the  prescription  by 
measuring  2.5ml  of  Nepenthe  and  adding 
to  it  2.5ml  of  syrup. 

The  day  after  he  dispensed  the  pre- 
scription, Dr  Fakes  told  him  the  girl  had 
died  and  he  wanted  the  prescriptions 


back  for  the  coroner.  He  offered  to  make 
Photostat  copies,  but  Dr  Fakes  said  the 
coroner  wanted  to  see  the  originals  so  he 
let  him  have  them.  By  this  time  he  had 
not  checked  the  dose,  but  realised  from 
mental  arithmetic  that  it  had  a  higher 
morphine  content  than  Dr  Fakes  had 
actually  intended. 

Dr  Fakes  brought  the  prescriptions 
back  the  following  day  and  took  the 
stock  bottle,  claiming  it  was  needed  for 
analysis.  "I  was  astounded  to  see  the 
alterations,"  said  Mr  Doorbar.  He  ex- 
plained that  by  crossing  out  "ie"  it  sug- 
gested he  should  calculate  the  dosage, 
and  altering  2.5  to  5  suggested  the 
solution  should  be  diluted  with  more 
syrup.  He  told  the  police  about  the 
alterations  within  hours  of  noticing  them. 

"I  can  see  now  that  the  original  pre- 
scription does  not  make  sense,  though  at 
the  time  it  did."  Mr  Doorbar  added.  He 
agreed,  during  cross-examination  by  Mr 
Hill,  that  simple  arithmetic  would  have 
told  him  that  2.5ml  of  Nepenthe  con- 
tained more  than  2mg  of  morphine  but 
because  of  his  earlier  telephone  conversa- 
tion he  thought  Dr  Fakes  had  already 
calculated  the  correct  dose  and  said: 
"The  telephone  conversation  lulled  me 
into  a  false  sense  of  security." 

Mr  Doorbar  said  he  had  no  idea  the 
stock  bottle  was  nine  years  old,  or  that 
the  Nepenthe  had  become  concentrated. 
He  said  he  allowed  Dr  Fakes  to  take  the 
prescriptions  and  stock  bottle  because 
he  was  "numbed  by  the  tragedy"  and 
wanted  to  help  tihe  coroner. 

Mr  Doorbar's  assistant,  Miss 
Jacqueline  Nicholson,  said  she  was  work- 
ing wiih  the  pharmacist  when  the  pre- 
scriptions for  Nicola  were  brought  in 
and  she  made  up  the  labels  for  the 
bottles.  "I  am  absolutely  positive  that 
the  prescription  when  I  received  it  had 
no  alterations  whatsoever  to  it  and  these 
alterations  must  have  been  made  after 
the  prescription  was  dispensed". 

Lenient  course 

In  a  45-minute  judgment  the  chair- 
man, Sir  Gordon  Willmer,  said  that  in 
the  circumstances  they  had  come  to  the 
conclusion  that  this  was  a  case  in  which 
a  man,  who  was  in  all  other  respects 
apparently  a  good  pharmacist,  a  first 
class  man,  should  be  allowed  to  remain 
on  the  register.  "We  therefore  do  not 
seek  to  exact  the  supreme  penalty,  but 
of  course,  the  least  we  can  do  is  to 
reprimand  him,"  he  added.  Sir  Gordon 
said  two  factors  had  led  to  the  commit- 
tee taking  a  more  lenient  course.  One 
was  that  Mr  Doorbar"s  evidence  created 
a  very  favourable  impression.  "We  think 
we  have  heard  the  whole  truth  from 
him.  He  was  both  candid  in  admitting 
that,  if  he  had  stopped  to  think,  he  must 
have  realised  this  was  a  lethal  dose  he 
was  dispensing."  The  other  factor  was 
the  large  number  of  references  and 
testimonials  the  Committee  had  seen. 

Dealing  with  the  question  of  whether 
the  prescription  was  altered  before  or 
after  it  was  dispensed,  Sir  Gordon  said: 
"On  this  controversy,  having  heard  the 
Continued  on  p304 

Chemist  &  Druggist  303 


Statutory 
committee 

Continued  from  p303 

evidence  of  both  Dr  Fakes  and  Mr 
Doorbar  as  to  when  the  alterations  were 
made,  we  unhesitatingly  accept  the 
evidence  given  by  Mr  Doorbar  which 
means  we  must  reject  the  evidence  given 
by  Dr  Fakes.  It  is  not  necessary  for  us 
to  say  that  Dr  Fakes  was  lying  to  us. 
It  may  well  be  that  in  the  turmoil,  fol- 
lowing the  death  of  this  child,  he 
genuinely  believed  that  he  made  the 
alteration  before  the  medicine  was  dis- 
pensed. But  we  find  that  the  medicine 
was  dispensed  on  the  prescription  in  its 
original  form." 

Sir  Gordon  said  the  dispensing  of  this 
prescription  had  resulted  from  a  com- 
bination of  faults  on  the  part  of  the 
doctor  and  the  pharmacist.  Both  were 
expecting  the  other  to  do  the  work  of 
making  sure  the  dosage  was  safe.  It  was 
undoubtedly  the  duty  of  the  prescribing 
doctor  to  be  sure  as  far  as  he  could 
that  the  medicine  he  had  prescribed  was 
safe,  but  it  was  equally  the  inescapable 
duty  of  the  pharmacist  to  satisfy  himself 
that  there  could  be  no  mistake  and  that 
the  medicine  he  was  dispensing  was  safe. 

"We  are  not  concerned  with  Dr 
Fakes",  Sir  Gordon  continued.  "My 
pharmaceutical  colleagues  take  an  ex- 
tremely poor  view  of  the  prescription 
which  he  wrote,  in  whatever  form  it  is 
written,  but  that  is  not  our  business.  We 
have  to  consider  the  fault  of  Mr  Door- 
bar and  it  was  undoubtedly  a  fault  on 
his  part  that  he  did  not  stop  to  think 
when  he  was  presented  with  this  curious, 
misleading  prescription.  I  think  it  is 
charitable  to  assume  that  at  the  end  of 
the  day  it  was  a  moment  of  mental 
aberration.  He  just  went  ahead  and  dis- 
pensed 2.5ml  of  Nepenthe  with  the 
terrible  consequences  that  ensued.  This 
was  a  mistake  on  his  part  and  a  mistake 
in  his  professional  capacity  which  we 
cannot  overlook." 

Sir  Gordon  said  Nepenthe  was  a 
preparation  which  was  used  to  a  con- 
siderable extent  in  the  past  but  was  not 


commonly  used  today.  As  far  as  the  age 
of  the  bottle  concerned,  all  Mr  Doorbar 
knew  about  it  was  that  it  was  in  the 
Controlled  Drugs  cabinet  of  the  phar- 
macy before  he  went  there  in  1975.  The 
Committee  did  not  think  that  he  could 
be  in  any  way  blamed  for  the  fact  that 
the  bottle  used  had  turned  out  to  be 
defective.  It  appeared  that  the  makers 
of  the  preparation,  now  realising  the 
danger  of  excessive  concentration  of 
morphine  after  a  lapse  of  time,  were 
warning  dispensers  against  the  risk  of 
evaporation  and  insisting  on  the  bottle 
being  stored  in  a  cool  place. 

Dealing  with  the  allegations  that  Mr 
Doorbar  allowed  the  stock  bottle  to  be 
taken  out  of  his  custody  without  a 
written  requisition  by  the  doctor,  Sir 
Gordon  said  that  in  the  circumstances 
of  Mr  Doorbar  being  faced  with  the 
overwhelming  importance  of  a  child's 
death,  it  would  be  wrong  to  take  a 
serious  view  of  these  technical  breaches 
of  the  regulations.  The  Committee  also 
found  that  he  could  not  be  held  to  be 
at  fault  for  allowing  the  prescription 
out  of  his  keeping,  so  that  it  could  be 
shown  to  the  coroner.  "It  seems  to  us  he 
was  doing  his  best  to  further  the  course 
of  justice  by  allowing  the  prescription  to 
go  before  the  proper  authority  with  the 
least  possible  delay,"  Sir  Gordon  said. 
"It  was  not  his  fault  that  the  doctor 
did  not,  in  fact,  show  the  prescription 
to  the  coroner." 

After  the  hearing,  Nicola's  parents 
said  they  were  not  surprised  by  the 
decision.  "In  our  minds  the  chemist  has 
never  lied."  He  had  admitted  his  mis- 
takes. 

Unexpected  'advertisement' 

A  young  pharmacist  who  said  that  he 
nearly  had  a  heart  attack  when  he  saw 
an  advertising  feature  about  his  new 
pharmacy,  Honey  Bee,  in  a  local  news- 
paper, was  reprimanded. 

The  feature — in  the  Newcastle  Evening 
Chronicle  last  luly  and  headed  "Honey 
Bee  has  sweet  smell  of  success" — went 
into  detail  about  the  perfumes  on  sale 
and  referred  to  the  professional  side  of 
the  business. 

It  was  the  alleged  advertising  of  pro- 
fessional  services   Which    led   to  Mr 


laswinder  Singh,  described  in  the  article 
as  "a  man  in  a  very  fragrant  line  ol 
business",  appearing  before  the  com- 
mittee. Mr  Singh,  who  lives  in  lasmir 
Avenue,  Newcastle  upon  Tyne,  is 
director  and  superintendent  of  lennypori 
Ltd,  trading  as  Honey  Bee  pharmacy  ir 
Pilgrim  Street. 

Mr  Singh  said  he  had  stressed  tc 
the  newspaper's  representatives  that  nc 
mention  must  be  made  of  the  profes 
sional  side  of  his  business  in  any  adver 
tisement  or  feature. 

Sir  Gordon  Willmer,   in  giving  tht 
Committee's  judgment,  said  that  it  nevei 
seemed  to  have  occurred  to  Mr  Singh  tc 
ask  to  see  a  proof  or  draft  of  anything 
that    might    be    published.    There  h(|, 
seemed  to  be  at  fault  and  put  himself 
at  risk,  but  the  Committee  did  not  take] 
a  terribly  serious  view  of  the  case. 

Warning  over  rubbish 

A  Bristol  pharmacist  was  warned  tha 
he  was  "in  great  peril"  of  being  struct 
off  the  Register.  The  Committee  hac 
been  told  that  it  would  take  about  foui 
skips  to  take  the  rubbish  and  empt} 
medicine  bottles  away  from  Mr  Denni 
Baldwin's  pharmacy  at  West  Mall 
Clifton. 

The  chairman  adjourned  the  case  un 
til  May  with,  he  said,  a  strong  intima 
tion  that  if  there  was  no  marked  im 
provement  he  would  be  struck  off.  Mi 
Baldwin  had  apparently  lost  assistant: 
and  the  accumulation  of  rubbish  hac 
got  beyond  him. 

The  Society's  Council  had  complainec 
to  the  Committee  about  the  "appalling 
conditions"  at  the  pharmacy  and  the 
"potential  hazard"  to  the  public.  Mi 
Baldwin,  a  pharmacist  for  45  years,  die 
not  attend  the  hearing. 

Mr  Josselyn  Hill,  for  the  Society,  saic 
warnings  had  been  given  over  a  numbei 
of  years  but  conditions  continued  tc 
deteriorate  with  masses  of  rubbish  in  the! 
dispensary,  dirty  used  medicine  bottles 
out  of  date  stock,  no  available  working! 
surface  and  litter  everywhere. 

Mr  Gordon  Appelbe,  head  of  the 
Society's  law  department  and  chief  in- 
spector, said  Mr  Baldwin  was  dispensing! 
prescriptions  in  a  small  area  on  top  ol 
a  pile  of  what  could  only  be  described 
as  "rubbish". 


it  pays  to  be 


Little  teeth  need  care  and  protection.  The  care  and 
protection  that  only  Dentinox  fluoride  toothpaste  can 
give.  Gentle,  fruit-flavoured  Dentinox  contains  no  harsh 
abrasives  or  sugar,  and  its  so  mild  it  can  be  swallowed 
with  safety.  A  message  that  mothers  everywhere 
will  be  reading  in  advertisements  in  the  Mother  press. 


RECOMMEND  DENTINOX  FLUORIDE  TOOTHPASTE 


DendronLtd., 
94  Rickmansworth 
Road,  Watford,  Herts 
WD1  7JJ.  Tel  (0923)  29251. 

TO  CARE  FOR  THOSE  DELICATE  MILK  TEETH. 
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OUR  PLANS  TO 

FILL  THE 
YAWNING  GAP  IN 

THE  DENTURE 
FIXATIVE  MARKET 

You  may 'find  it  hard  to  swallow, 
but  research  has  shown  that  only  7%  of  all 
denture  wearers  use  a  fixative. 

The  rest  aren't  aware  of  fixatives  or  how 
they  can  help  with  denture  problems. 

So,  even  though  Super  Wernets  is  still 
far  and  away  brand  leader  with  a  fantastically 
loyal  following,  that  still  leaves  an  enormous 
untapped  market. 

A  yawning  gap  we're  going  to  fill. 

PLAN  L  MASSIVE  ADVERTISING. 

Starting  in  February,  we're  running 
the  biggest,  best  researched  advertising 
campaign  any  denture  fixative  ever 
received. 

With  big  spaces  and  double  page 
spreads  in  national  press  and  general 
magazines,  it's  advertising  that  will  do  a 
massive  educational  job. 

And  it's  bound  to  bring  in  a  lot  of  newly 
informed  customers. 

PLAN  2.  NEW  PACKS. 

The  volume  per  pack  will  be  bigger 
than  ever,  because  Super  Wernets  will  be 
keeping  ahead  of  EEC  regulations  and 
changing  over  to  metric  sizing. 

But  without  any  real  price  increase. 


PLAN  3.  BONUS  OFFERS. 

Super  Wernets  is  also  on  special  bonus 
offer  right  now.  Ask  your  Stafford-Miller 
representative  about  it.  And  also  about 
further  promotions  we  have  lined  up. 

But  remember  all  those  people  who 
don't  use  a  fixative  when  you  restock  Super 
Wernets. 

Because  once  we  fill  them  in  on  the 
facts,  you'll  get  your  share  of  the  profits. 
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Pharmacy  and  medicine 
must  co-operate  more 


"If  primary  health  care  is  to  be  success- 
ful in  the  80s  it  is  essential  that  the 
medical  and  pharmaceutical  professions 
co-operate  more  fully,  thereby  recognis- 
ing their  common  responsibility  to  the 
patient." 

That  was  one  theme  developed  by  Mr 
Jim  Bannerman,  a  retail  pharmacist  and 
member  of  the  Pharmaceutical  Society's 
Council,  while  addressing  a  conference 
on  February  14  entitled  "Pharmaceutical 
services  in  the  80s",  organised  jointly 
by  the  Association  of  Community  Health 
Councils  and  the  King's  Fund  Centre. 

Mr  Bannerman  claimed  that  the  ex- 
pected increase  in  the  prescription  charge 
to  70p  on  April  1  would  create  more 
demand  for  people  to  buy  their  own 
medicines,  and  more  demand  for  counter- 
prescribing  by  the  pharmacist.  This 
traditional  practice  of  the  pharmacist 
benefited  patients  and  assisted  GPs. 

BMA  'an  obstacle' 

However,  one  obstacle  to  developing 
this  service  further  was  the  GP  himself, 
not  at  local  level  but  in  the  guise  of  the 
British  Medical  Association,  which  be- 
lieved that  an  extension  of  counter- 
prescribing  would  pose  a  potential  danger 
to  the  medical  monopoly.  The  medical 
profession  should  give  more  support  to 
this  role  of  pharmacists  and  be  involved 
in  their  training. 

Discussing  developments  which  could 
affect  pharmacy's  future,  Mr  Bannerman 
referred  to  patient  registration  which,  he 
said,  would  create  the  correct  profes- 
sional relationship  between  patient  and 
pharmacist;  proposals  to  counter  waste, 
such  as  improved  patient  compliance 
through  pharmacist  counselling;  the 
triple  prescription  scheme,  and  use  of 
the  treatment  box  on  FPlOs. 

Other  speakers  in  the  session  were  Mr 
Stanley  Blum,  a  retail  pharmacist,  and 
Dr  Ian  Jones,  lecturer,  pharmacy  prac- 
tice research  unit,  University  of  Brad- 
ford. Dr  Jones  drew  attention  to  the 


continuing  closure  of  small  pharmacies, 
and  how  this  adversely  affected  the  patient 
when  the  pharmacy  concerned  was  the 
sole  one  in  the  locality.  He  outlined  the 
history  of  NHS  dispensing,  and  of  the 
ever-present  problem  of  pharmacists' 
remuneration,  since  the  inception  of  the 
National  Insurance  prescription  in  1911. 
Dr  Jones  described  how,  not  until  1962, 
when  the  first  activity-sampling  survey 
was  performed,  was  there  a  reasonable 
estimate  of  the  actual  cost  incurred  in 
dispensing  a  prescription.  This  survey 
was  perhaps  the  first  major  achievement 
in  providing  fair  remuneration,  with  the 
Frank's  report  being  the  second. 

Mr  Blum  was  also  concerned  with  the 
closure  of  pharmacies,  caused,  he  said, 
largely  by  underfunding,  but  he  was 
equally  worried  by  the  possible  need  for 
pharmacists  to  lower  their  level  of  ser- 
vice. He  pointed  out  that  contractors 
were  penalised  for  increased  efficiency 
and  productivity.  Mr  Blum  asked  what 
benefits  contractors  derived  from  the 
present  scheme.  He  could  see  none, 
stating  that  the  contract  baffled  the 
majority  of  pharmacists  who  had  neither 
the  advantage  of  a  salaried  service,  nor 
the  benefits  of  being  entrepreneural 
businessmen.  A  salaried  service  from  the 
pharmacist's  own  premises  and  not  from 
institutions  was,  he  believed,  a  solution 
to  these  problems,  the  only  proviso  being 
a  restriction  on  the  opening  of  new 
pharmacies. 

During  the  ensuing  discussion,  Mr  J. 
Shulman,  a  retail  pharmacist,  said  he 
wanted  to  see  the  pharmacist's  role 
changing  in  the  80s.  Nowadays  potent 
drugs  were  used,  yet  some  pharmacists 
were  in  charge  of  the  dispensing  of  more 
than  6,000  items  a  month — a  potentially 
dangerous  situation.  Patient  medication 
records  were  essential  if  pharmacists 
were  to  give  proper  guidance  to  patients, 
providing  a  role  for  additional  pharma- 
cists. Mr  Maunder,  secretary  to  Swansea 
CHC,  suggested  that  to  make  records 


effective  a  patient  would  have  to  register 
with  one  pharmacy,  which  could  itself 
cause  problems,  especially  when  a  medi- 
cine was  needed  out-of-hours.  Mr 
Bannerman  replied  that  registration  was 
the  answer  to  the  out-of-hours  prob- 
lem— the  pharmacist  would  have  a  total 
commitment  to  his  patients. 

The  morning  session  was  concerned 
with  cost  and  profit  in  the  pharmaceuti- 
cal industry,  Mr  G.  Teeling-Smith, 
director  of  the  Office  of  Health  Econo- 
mics, and  Dr  S.  Barlow,  research  fellow 
in  pharmacology,  Guy's  Hospital  medical 
school,  putting  the  arguments  for  and 
against  the  industry.  Dr  Barlow,  herself 
a  member  of  CHC  and  co-author  of  the 
Hazelmerc  group  report  "Who  needs  the 
drug  companies",  said  there  were  three 
major  areas  concerning  CHCs:  the  cost 
or  drugs  and  their  proportion  of  the  NHS 
budget,  unnecessary  prescribing,  and  the 
proper  evaluation  of  new  drugs  to  avoid 
harmful  side  effects.  Concentrating  her 
talk  on  the  first  area  she  commented 
that  NHS  drug  costs  were  rising  in  real 
terms,  and  whereas  between  1953  and 
1973  drug  expenditure  took  up  around 
10  per  cent  of  the  total  NHS  budget,  it 
was  now  up  to  about  15  per  cent.  The 
pharmaceutical  industry  was  very  profit- 
able with  an  average  return  on  capital 
of  18  per  cent  in  the  years  1960-73, 
compared  with  only  11  per  cent  for  all 
other  types  of  manufacturing  industry. 
Now  the  return  on  capital  in  the  UK  is 
about  14  per  cent  which  is  still  relatively 
high.  Dr  Barlow  added  there  was  no  evi- 
dence that  the  industry  was  "high-risk" 
— real  risk  areas  such  as  drugs  for  rare 
diseases  were  avoided. 

Figures  challenged 

Mr  Teeling-Smith  claimed  that  the 
proportion  of  NHS  expenditure  taken  up 
by  drugs  was  not  15  per  cent  but  nearer 
to  11  per  cent,  and  any  rise  in  the  pro- 
portion was  attributable  to  the  cutback 
in  total  NHS  expenditure.  The  pharma- 
ceutical industry  was  responsible,  he 
said,  for  almost  all  drug  innovation  and 
competition  was  necessary  for  an  effec- 
tive industry.  Capital  returns  had  in  fact 
risen  to  18  per  cent  again  recently.  But 
the  industry  was  a  high-risk  business — 
companies  did  go  bankrupt. 
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idkins  Chemist,  Tunbridge  Wells. 


Peter  Marriott,  Liverpool 


Creating  the  right  image  creates  sales. 


Chemists  and  chemists 
ops.  Or  rather  businessmen 
id  pharmacies. 
Like  so  many  others,  the 
jmpanies  you  see  here 
anted  to  change  or  create  an 
lage  and  they  knew  that  the 
lly  integrated  service 
ovided  by  Dollar  Rae  would 
oduce  what  they  needed. 
A  new  concept  in  attitude, 
toearance  and  merchandise 
psentation  all  consistent  with 
eir  marketing  aims, 
concept  that  produced 
creased  sales. 
From  initial  contact, 
prket  definition, 
jerchandise  analysis,  store 

ning,  creative  design 
Solving  shopfront,  colour 
hemes,  lighting  and  graphics 


to  final  installation  and 
execution — Dollar  Rae's 
Consultants  have  an  expertise 
that  has  been  built  up  over  a 
long  period  of  time  with  many 
success  stories  to  prove  the 
outcome. 

Are  you  a  chemist ,  or  a 
businessman  determined  to 
succeed? 

For  further  information  and 
a  copy  of  our  brochure,  simply 
complete  the  coupon  and  send  it 
off  to  us. 


Bliss  Chemist,  London  NW6 


Telephone  W I  -649  933 1  Telex  779394 
Represented  throughotil  the  United  Kingdom 


Dollar  Rae,  Freepost,  Glasgow  G41 1BR 
Name  


CD1/80  | 


Company. 
Address  _ 


^Telephone  No.. 
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.   Benn  . 
business  magazines 

Builders'  Merchants  Journal 
Cabinet  Maker  &  Retail  Furnisher 
Chemist  &  Druggist 

Drydock 
Education  Equipment 
Engineering  Distributors  Journal 
Fire  Protection 
Forestry  &  British  Timber 
Gas  Marketing 
Gas  World 
Gifts  International 
Hardware  Trade  Journal 
Horticulture  Industry 
Leather 
Leathergoods 
LP  Gas  Review 
Natural  Gas 
Nurseryman  &  Garden  Centre 
Paper 

Primary  &  Middle  School  Equipment 
Printing  World 
Shipping  World  &  Shipbuilder 
Sports  Trader 
Timber  Trades  Journal 
University  Equipment 
Woodworking  Industry 


Benn  >> 

publishing  for  business 


Benn  Public  ations  Limited 
25  New  Street  Square,  London  EC4A  }JA 
Telephone  01-35.5  5212 
Telex  27844 


SAVE  TIME 
AND  MONEY- 
ATA  STROKE 


Take  your  ordering 
procedures  into  the1980's 
with  the  most  versatile 
portable  data  capture  unit 
currently  available  to 
pharmacy. 

WecallittheVestric 
Keypad.  And  it  really  isa 
most  useful  business  tool. 

As  well  as  improving 
order  accuracy,  reducing 
telephone  interruptions 
and  giving  you  and  your 
staff  more  time  to 
concentrate  on  making 
more  sales,  the  Vestric 
Keypad  gives  you  a  little  bit 
extra. 

To  begin  with,  the  Vestric 
Keypad  comes  complete 
with  alight  pen.  Simply  pass 
the  pen  across  the  Vestric 
bar  code  labels  and  the 
products  you  requirego 
direct  into  the  Keypad's 


memory  literally  at  a 

stroke.  Then  you're  ready 
to  couple  upto  the  telephone  I 
and  transmit  your  order  to 
your  Vestric  branch. 

Press  another  key  and  the 
Keypad  will  contact  our 
computer  to  tell  you  the 
current  price  of  a  product. 

Stock  valuation  becomes 
simple  too.  Enter  every 
item  you  have  in  stock  into 
the  Keypad  if  you  wish, 
couple  up  to  your  Vestric 
branch  and  our  computer 
will  tell  you  exactly  what 
your  stock  are  currently 
worth. 

As  we  said ,  accuracy  

and  much,  much  more. 

Full  detailsfrom  your 
local  Vestric  Branch. 


Vestric 


A  Vestric  service  to  pharmac 
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OMPANY  NEWS 

einer  collapse 

ie  Welsh  Development  Agency  face 
bstantial  losses  over  the  collapse  of 
Leiner  and  Sons.  The  Agency  in- 
sted  £2m  in  the  company  and  under- 
•ote  £lm  in  services  such  as  electricity, 
iter  and  gas. 

The  receiver  was  called  in  last  week 
;er  the  WDA  demanded  that  the  com- 
ny  pay  £500,000  towards  its  service 
bts.  He  has  recommended  continued 
oduction  at  the  company,  it  is  under- 
lod. 

ctivity  at  Astra 

ie  concentration  of  Astra  Group  re- 
Irces  in  pharmaceutical  operations  and 
[sely  related  activities  was  completed 
ng  1979 — pharmaceutical  operations 
■  account  for  96  per  cent  of  group 
es.  The  Dinol  subsidiary  and  Ewos 
re  both  sold  and  Astra  have  con- 
ntrated  increasingly  on  their  own  pro- 
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Strike  threat 


Sir  Austin  Bide,  chairman  and  chief 
executive  of  Glaxo  Holdings  Ltd,  and  Lady 
Bide  outside  Buckingham  Palace  after 
Sir  Austin's  investiture  last  week  (C&D, 
January  5,  p4)  

ducts  since  the  expiry  of  the  joint 
marketing  agreement  with  Ciba-Geigy  in 
the  Nordic  countries.  . 

Their  interim  report  for  1979  shows 
an  improved  profit  margin — up  to  8  per 
cent  from  6.7  per  cent,  on  sales  for 
pharmaceuticals  of  SEKl,688m. 


-aining  board  should  close  says  CIA 


Chemical  and  Allied  Products 
lustry  Training  Board  should  be 
[sed  on  the  grounds  that  it  is  "no 
ger  necessary",  says  the  Chemical 
iustries  Association. 
In  a  report  to  the  Manpower  Services 
immission,  which  is  undertaking  a 
new  of  all  training  boards,  the  CIA 
tes  that  the  taxpayer  should  no  longer 
asked  to  pay  for  the  upkeep  of 
tPITB.  While  complementing  the 
ard  on  its  stimulation  of  training  in 
chemical  industries,  the  CIA  be- 
t/es  that  the  original  objectives  of 
^PITB  have  been  largely  achieved, 
is  is  borne  out,  it  says,  by  the  number 
member  firms  currently  exempt  from 
y — some  84  per  cent.  The  Association 
o  questions  whether  priorities  set  in 
ation  to  the  1973  Employment  and 
lining  Act,  and  to  the  economic 
nate  then  prevailing,  can  be  appro- 
ate  today. 

APITB  is  doubtful  that  the  CIA  re- 
rt  represents  the  view  of  the  industry 
a  whole,  however.  It  cites  an  indepen- 
it  survey  carried  out  for  the  Board  in 
1977,  which  expressed  support  by 
majority  of  their  member  firms  for 
lPITB's  activities  and  favourable 
nments  received  during  the  compila- 
of  their  own  submission  to  the  MSC. 
E.  G.  J.  Willing,  director  of  CAPITB, 
C&D  that  the  CIA  report  is  one  of 
ny,  "others  were  favourable"  and  the 
e  of  the  Board  is,  in  any  case,  a 
iiamic  one:  "Its  objectives  include  the 
re  effective  use  of  manpower  in  the 
|>rt  and  long  term;  we  are  concerned 
h  the  quality  of  manpower  as  well  as 
intaining  a  basic  training  system." 
The  CIA  has  further  objected  to  the 
lard's  activities  of  a  "socio-political 
ure" — expenditure  by  the  Board  in  the 
eral  alleviation  of  unemployment — 
ieving  that  such  activities  should  be 
to  the  MSC  or  other  appropriate 

February  1980 


government  departments.  But  Dr  Willing 
says  that  CAPITB  has  made  a  valuable 
contribution  in  bringing  young  people 
into  the  chemical  industry  under  the 
government-funded  special  training 
measures — "they  were  very  well  re- 
ceived." 

He  is  of  the  opinion  that  CAPITB  has 
come  under  fire  because  it  is  partly 
government-funded  and  is  seen  as  an 
arm  of  central  bureauracy  even  though 
CAPITB's  policy  is  formulated  by  its 
board  and  not  by  government  officials. 

Nonetheless,  the  Board's  own  submis- 
sion to  the  MSC  review  body  directs 
criticism  at  the  "constraints"  on  CAPITB 
staff  created  by  government  red  tape  and 
the  difficulty  created  by  a  lack  of 
stability  on  funding. 

Dr  Willing  says  he  would  be  particu- 
larly concerned  for  small  firms  if  the 
Board  were  closed:  "Some  80  per  cent 
of  the  Board's  member  firms  are  smaller 
firms  and  as  such  rely  on  the  broad 
base  of  information  that  the  Board  can 
supply — they  do  not  have  the  in-house 
expertise  or  facilities  available  to  many 
large  companies." 

The  CIA  believes,  that  companies 
should  identify  their  own  training  needs 
and  consult  outside  consultants  or  the 
Association.  According  to  the  CIA  there 
is  evidence  that  companies  are  already 
using  outside  bodies  and  the  Association 
itself  has  "well  founded"  training 
courses.  CIA  says  that  while  some  mem- 
ber companies  were  happy  with  in  their 
dealings  with  the  Board,  a  majority  felt 
it  should  go.  Most  members  apparently 
saw  the  levy  exemption  review  and 
monitoring  activities  "which  occupy 
nearly  a  one  quarter  of  the  training 
board  staff's  time,  as  bureaucratic  and 
irrelevant." 

The  report  of  the  MSC's  findings  is 
expected  to  be  completed  by  July  of 
this  year. 


Members  of  the  General  and  Municipal 
Workers  Union  in  the  chemical  industry 
will  take  industrial  action  unless  they 
receive  a  cut  in  working  hours.  This 
was  the  message  from  Dr  David  War- 
burton,  the  union's  national  officer,  at  a 
meeting  for  shop  stewards  of  Albright 
and  Wilson's  plant  at  Whitehaven,  Cum- 
bria, this  week. 

Negotiations  are  due  to  start  at  the 
end  of  the  month,  but  Mr  Warburton 
gave  employers  until  May  to  produce 
firms  proposals  to  reduce  hours.  He  told 
the  shop  stewards  that  if  the  negotia- 
tions fell  through  "You  should  prepare 
for  the  worst." 

'Good  year'  for  Lilly 

Eli  Lilly  &  Co  report  a  19  per  cent 
increase  in  sales  and  earnings  for  1979. 
Mr  Richard  D.  Wood,  chairman,  says 
that  "1979  was  a  year  of  good  growth 
and  accomplishment  for  the  company 
despite  the  unsettled  economic  climate." 

Pharmaceutical  sales  worldwide  were 
$  1,003m  against  $913.4m  in  1978.  The 
sales  of  cephalosporin  antibiotics  were 
up  to  $456.3m  ($392.4m)  and  cosmetics 
$226.4m  ($  187.8m). 

Briefly 

UG  Glass  Ltd:  Pre-tax  profits  for  the 
year  to  December  1,  1979,  fell  from 
£15. 05m  to  £10.92m.  Haulage  and  engi- 
neering disputes  early  in  the  year  and 
industrial  problems  at  client  companies 
were  blamed  for  the  drop.  Turnover  as 
a  whole  rose  to  £164. 42m  (£149. 68m) 
and  for  glass  containers  to  £114. 12m 
(£103.09m). 

Guinness  Peat  Ltd  increased  profits  con- 
siderably in  the  half  year  ended  October 
1979— to  £6.22m  against  £1.85m  for  the 
same  period  last  year. 
Revlon  Inc  have  acquired  an  interest  in 
Institut  Jeanne  Gatineau.  They  intend  to 
preserve  the  independence  of  the  com- 
pany and  no  changes  are  expected  in 
either  the  personnel  or  the  distribution 
policy  of  Jeanne  Gatineau. 
Pfizer  Ltd:  The  telephone  number  for  the 
Sandwich,  Kent,  address  has  been 
changed  to  0304-613511. 

APPOINTMENTS 

Unichem  Ltd:  Dr  Peter  Gatehouse,  MPS, 
of  Gatehouse  and  Barr,  Caerphilly,  south 
Wales,  has  been  appointed  to  the  com- 
pany's Wales  regional  committee.  He 
completes  the  five-man  complement  of 
the  Wales  Committee.  Mr  Brian  Nunn 
is  now  responsible  for  the  west  Midlands 
and  north  Wales  sales  territories.  Before 
joining  the  company,  Mr  Nunn  spent 
over  12  years  with  a  leading  manufac- 
turer, selling  to  the  chemist  trade. 
Mr  Murdo  Montgomery  will  be  respon- 
sible for  the  west  of  Scotland,  including 
Glasgow.  For  the  past  17  years  Mr  Mont- 
gomery has  been  a  representative  with  a 
Continued  on  p310 
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MARKET  NEWS 

Eyes  on  menthol 

London,  February  20:  With  China  re- 
ducing the  price  of  menthol  by  25p 
kg  for  shipment  during  the  week  con- 
siderable interest  was  shown  by  cus- 
tomers particularly  in  forward  busi- 
ness, bearing  in  mind  that  the  present 
rates  being  quoted  for  the  crystals 
and  for  arvensis  oil  are  about  the 
same  level  as  a  decade  ago,  it  is 
not  surprising  that  buyers  are  trying 
to  cover  their  future  requirements — 
some  as  far  ahead  as  1982. 

Several  essential  oils  were  easier 
during  the  past  week  because  of  the 
higher  pound.  They  included  cinna- 
mon leaf,  Chinese  citronella,  lemon- 
grass  and  nutmeg.  Patchouli  was  quo- 
ted on  the  spot  again  after  several 
weeks'  absence. 

Sluggish  world  demand  coupled 
to  the  currency  changes  previously 
mentioned  have  led  to  lower  quota- 
tions for  a  number  of  imported  phar- 
maceutical chemicals.  Exceptions  are 
chloramphenicol  and  iodine — both  up 
substantially.  The  major  supplier  of 
theobromine,  Russia,  is  not  offering 
the  alkaloid  at  present. 

Botanicals,  where  changed,  were 
mostly  dearer  but  balsams,  cascara 
and  kola  nuts  were  easier. 

Pharmaceutical  chemicals 

Acetic  acid:  4-ton  lots,  per  metric  ton  delivered — 
glacial  BPC  E370;  99.5  per  cent  £356;  80  per 
cent  grade  pure  £321:  technical  £303. 
Ammonium  acetate:  BPC  1949  crystals  £0.7378  kg 
in  50  kg  lots;  strong  solution  BPC  1953  £0.243  kg 
in  250-kg  lots. 

Ammonium  bicarbonate:  BPC  £190.83  metric  ton, 
ex-works,  in  50-kg  bags. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Ammonium  tartrate:  Commercial  £2.28  kg  in  50-kg 
lots. 

Benzoic  acid:  BP  in  500-kg  lots.  £0.8801  kg. 
Borax:   EP  grade,   2-4  ton   lots  per  metric  ton  in 
paper  bags,  delivered — granular  £276;  powder  £300; 
extra  fine  powder  £314. 

Boric   acid:   EP   grade   per   metric   ton   in   2-4  ton 

lots — granular   £425;    powder  £453. 
Chloramphenicol:  BP73  £26  50  kg  in  500-kg  lots. 
Chloroform:   From   September   10  BP  £490  to  £520 
per    metric    ton    according    to    drum    size;  2-litre 
bottles  £2.90  each:  10x500-ml  bottles  £1.25  each. 
Citric   acid:   BP   per   metric   ton   single  deliveries, 
granular  monohydrate  £838;  anhydrous  £900  (pow- 
dered  £20  premium   per  1.000   kg).    Five-ton  con- 
tracts  £834   and   £897   respectively  for  granular. 
Cyanocobalamin:  £2.31  per  g  in  100  g  lots;  impor- 
ted £2.40. 

Folic  acid:  100-kg  lots  from  £58  kq. 

Formic  acid:  per  metric  ton  delivered  in  4-ton  lots. 


98  per  cent  £362;  85  per  cent  £303. 
Hypophosphorous  acid:    (Per   metric  ton  in  50-kg 
lots).    Pure    50    per    cent    £425.    BPC    (30  per 
cent)  £305.34. 

lododes:  (kg)  Ammonium  £11.40  (50-kg  lots); 
potassium  £5.90  (250  kg);  sodium  £8.50  kg  (50-kg). 
Iodine:  Resublimed  £7.48  kg  in  250-kg  lots;  crude 
£7  kg  in  1-ton  lots. 

Iodoform:  USNF  £15  kg  in  50-kg  lots. 

Lactic  acid:   BP  88/90"',,    £175   kg   in   70  kg  drum. 

Oxalic  acid:  Recrystalhsed  £1.39  kg  for  50-kg  lots. 

Phosphoric   acid:    BP   sg    1.750   £0.4521    kg    in  30 

drum    lots  minimum. 

Pyridoxine:  £24.31  kg  for  20  kg  lots. 

Saccharin:  BP  '73  powder  £4.10  kg;  crystals  £3.50 

for  500  kg   lots  of  imported  material. 

Sodium  ascorbate:  100-kg  lots  £5.51  per  kg. 

Streptomycin    sulphate:    Sterile   £26.50    kg    in  250- 

500   kg   lots;   oral  £24.50. 

Succinylsulphathiazole:   £12.50   kg    in   250   kg  lots. 
Sulphacetamide  sodium:  BP  £7.25  kg  for  50-kg. 
Sulphaquinoxaline:   BVetC  £11.17  kg;   sodium  salt 
£12.52  kg  both  in  500-kg  lots. 
Sulphamethizole:  £-11.35  kg  in  1,000  kg  lots. 
Sulphathiazole:  BP  1973,  £7.30  kg  in  J-ton  lots. 
Sulphadiazine:  BP  68  £4.80  kg  in  250-kg  lots. 
Sulphadimidine:  £6.50  kg  for  imported  in  J-ton  lots. 
Tartaric   acid:   £1,725   per   metric  ton. 
Tetracycline:    Hydrochloride   £16.50   kg;  oxytetracy- 
cline  £18.50  in  250-500-kg  lots. 
Theobromine:  Alkaloid  no  offers. 
Thiamine:    Hydrochloride'mononitrate   £18.81    kg  in 
25-kg    lots    of    British    origin;    Imported    £16.30  kg 
(500-kg). 

Tocopherol:  DL-alpha  £17.95  kg;  5-kg  £20.45  kg. 

Tocopheryl   acetate:   DL   alpha   per   kg   £15.20  (in 

20-kg  lots);  adsorbate  £12.22  (25-kg). 

Vitamin  A:   (per  kg)   acetate  powder,   tablet  grade 

£17.37    (5   kg    lots);    palmitate   oily   concentrate  1 

mi    per    g    £17.23    (5-kg);    water    miscible  £4.63 

litre   (6-litre  pack). 

Vitamin  D2:  Type  850  £54.61  kg. 

Vitamin   E:    See    tocopheryl  acetate. 

Vitamin  K:  100-g  lots  £3.56g. 


Crude  drugs 

Balsams:  (kg)  Canada:  Easier  at  £12.50  on  the 
spot;  shipment  £12.35,  cif.  Copaiba:  £3.05  spot; 
£2.90,    cif.    Peru:    £9.70    spot;    £9.60,    cif.  Tolu: 

£6.15. 

Benzoin:  £209  cwt,  cif. 

Camphor:   Natural  powder  no  spot;  £7.50  kg,  cif. 

Synthetic  96",,  £1.10. 

Cardamoms:  Alleppy  green  No.  2  £7.50  kg,  cif. 
Cascara:    £1,150    metric    ton    spot;    £1,085.  cif. 
Cherry    bark:    Spot    £1,135    metric    ton;  shipment 
£1.140.  cif. 

Cloves:  Madagascar  £4  250  metric  ton  spot. 
£4.050,  cif. 

Dandelion:  Spot  £2,030  metric  ton  spot;  £1,960,  cif. 
Gentian  root:  £2,050  metric  ton  spot:  £2,300,  cif. 
Ginqer:    Cochin    £415    metric    ton    spot  shipment 
£375,    cif.    Other   sources   not  quoted. 
Jalap:   No  spot;   £1.890   metric   ton,  cif. 
Kola   nuts:   £490   metric   ton   spot;   £460.  cif. 
Lanolin:  BP  grade  £1  ko  in  1  metric  ton  lots. 
Lemon  peel:  Spot  £1.350  metric  ton;   £1,280.  cif. 
Liquorice  root:  Chinese  £625  metric  ton  spot;  £610, 
cif    Block  juice  £1.400  metric  ton  spot:  Spraydried 
£1 .550. 

Menthol:  (kg)  Brazilian  £5.75  spot;  £5.35,  cif. 
Chinese  £5  spot;  £4.55.  cif. 

PepDer:    (metric    ton)    Sarawak   black  £1.000  spot, 
S1.950.    cif;   white   £1.380   spot;    $2,775.  cif. 
Podophyllum:   Root   Chinese  £580  metric  ton  spot; 

£545.  cif. 

Sarsaparilla:    Jamaican    £2.695    metric    ton  spot; 

£2  600.  cif. 

Seeds:  (metric  ton.  cif)  Anise:  China  £850  for 
shipment  Celery:  Indian  £440.  Coriander:  Moroc- 
can £210.  Cumin:  Indian  £800.  Fennel:  Indian 
£460.  Fenuqreek:  Moroccan  £310:  Indian  £240. 
Seneqa:  Canadian  £9.70  kq  spot;  £8.70.  cif. 
Turmeric  Madras  finger  £460  metric  ton  spot; 
£400.  cif. 


Essential  oils 

Cinnamon:  Ceylon  leaf  £2.40  kg  spot;  £2.30,  cif; 
bark.   English-distilled  £155. 

Citronella:  Ceylon  £4  kg  spot;  £3.50.  cif,  nominal. 
Chinese  spot  £3.90  nominal;   £3.75,  cif. 


APPOINTMENTS 

Continued  from  p309 

medical  manufacturing  company. 
Mr  George  Williams,  who  has  been  with 
Unichem  for  seven  years  as  a  sales  repre- 
sentative, has  been  promoted  to  area 
sales  supervisor  for  the  Midlands  area. 
H  Bronnley  &  Co  Ltd:  Mr  Mark  Gum- 
mer  and  Mr  Dougal  Elliot,  sales  man- 
ager, have  become  directors. 
NCR  Ltd:  Mr  Rex  M.  Fleet  has  been 
appointed  chairman  and  managing  direc- 
tor. Mr  Fleet  was  appointed  managing 
director  in  1976. 

Wilkinson  Sword  Ltd:  Mr  Colin  Williams 
has  been  appointed  national  accounts 
manager  for  chemist  wholesalers  and 
multiple  chemists:  shaving  and  sunglasses. 
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Johnson    &    Jorgensen    (Plastics)  Ltd: 

Norman  Utton  has  joined  the  board  as 
sales  and  marketing  director. 
W.  &  T.  Avery  Ltd  have  appointed  Mr 
T.  John  area  general  manager,  Dublin. 
Roure  Bertrand  Dupont  Ltd:  Mr  R.  J. 
(Roy)  Clarkson  is  to  take  over  as  techni- 
cal services  manager  from  Mr  M.  F. 
Landon  who  is  retiring  later  this  year. 
Mr  Clarkson  is  a  specialist  in  the  aerosol 
field  and  has  worked  for  Metal  Box  and 
Beechams. 

Jeyes  Ltd:  Mr  Rodney  Steel  has  been 
appointed  national  accounts  manager  for 
the  own  label  division.  Mr  Steel  joined 
Jeyes'  parent  company,  Cadbury  Schwep- 
pes.  as  a  merchandiser  for  Cadbury 
Foods  in  1967  and  progressed  through  a 
variety  of  sales  appointments.  Mr  David 
Sutherland  is  now  factories  accountant. 


Clove:    Indonesian    leaf  £1.75   kg   spot;  ship 
£1.60,  cif.  English  distilled  bud  £44. 
Eucalyptus:    Chinese   £1.85    kg    spot;   £1.75,  ( 
Lemongrass:   Cochin  £4.60  spot;   £4.40,  cif. 
Nutmeg:  East  Indian  £9.10  kg  spot;  £9,  cif.  En 
distilled  £16. 

Patchouli:   Chinese   £18.35   kg   spot;  £17.90, 
Pepper:  English-distilled  ex  black  £120  kg. 
Peppermint     (kg)     Arvenis — Brazilian  £4.60 
£4.60,    cif.    Chinese   £3   spot;    £2.85,    cif.  Pip 
American  Far  West  £13.50  spot. 
Pennyroyal:   From   £7.50   per   kg  spot. 
Petitgrain:    Paraguay   £7.50   spot;   £7.75,  cif. 
Vetivert:   Java  £13.05   kg   spot  and  cif. 

The  prices  given  are  those  obtained  by  importe 
manufacturers  for  bulk  quantities  and  do  not  in( 
value  added  tax.  They  represent  the  last  quote 
accepted  prices  as  we  go  to  press. 

COMING  EYEN1 


Sunday,  February  24 

Chiltern  Region,  Pharmaceutical  Society,  Barne 
General  Hospital  postgraduate  medical  centre, 
Barnet.  at  10.30  am.  Regional  conference: 
"How  can  computers  improve  patient  care  m 
the  future?" 

Monday,  February  25 

Leicestershire  Branch,  Pharmaceutical  Society 

Leicester  Royal  Infirmary  postgraduate  medk 
centre,  Leicester,  at  8  pm.  Panel  discussion  on 
"Stroke". 

Tuesday,  February  26 

North  Metropolitan  Branch,  Pharmaceutical 
Society  and  Guild  of  Hospital  Pharmacists,  Cor; 
lecture  theatre,  School  of  Pharmacy,  Brunswick 
Square,   London  WC1.   at  8  pm,    Dr   Pyke,  (I 
College  Hospital)  on  "Recent  developments 
in  the  aetiology  of  diabetes". 

Wednesday,  February  27 

Dorset  Branch,  Pharmaceutical  Society,  Lucutlu 
Room.    Pavilion,    Bournemouth,    at  8  pm. 
Professional  dinner.  Guest  speaker:  Mr  P.  Paul 
(director  public  relations,  PSGB). 
Scottish  Department,  Pharmaceutical  Society, 
Society's  hall.  36  York  Place.  Edinburgh,  at  7.4 
pm.  Professor  A.  R.  Rogers  (pharmacy  depart- 
ment, Heriot-Watt  University)  on  "A  future  for 
general  practice  in  Scotland". 
West  Metropolitan  Branch,  Pharmaceutical  Socl 
Great  Western  Royal  Hotel    Praed  St,  London] 
at  7.15   pm.    Mr   F.    H.   Oliver   on    "Food  we 
and    the   things   we   swallow   with  it". 
Wirral  Branch,  Pharmaceutical  Society,  Heather- 
lands  restaurant,  Irby,  at  7.30  pm.  Annual 
dinner  dance. 

Thursday,  February  28 

Bedfordshire  Branch,  Pharmaceutical  Society, 

Bird-in-hand,  Henlow  Camp  crossroads,  at  8  pm 
Mrs  Mary  Mary  Smith  (Hollister  representative, 
Abbott  Laboratories  Ltd)  and  Miss  Harlow  (s 
liaison  sister.  Bedford  General  Hospital)  on 
"Stoma  care". 

Lancaster  and  Morecambe  Branch,  Pharmaceutii 
Society  and  Morecambe  Bay  Branch,  National 
Pharmaceutical  Association,  Unitarian  Hall, 
Scotforth,  Lancaster,  at  8  pm.  Mr  W.  A.  Kneale 
(EEC  liaison  secretary,  NPA)  on  "Pharmacy  in 
Europe". 

Friday,  February  29 

Croydon  Branch,  Pharmaceutical  Society  and 
Croydon  Branch,  National  Pharmaceutical 
Association,  Greyhound  Hotel,  Park  Lane,  Croyd 
at  8  pm.  Mr  R.  G.  Worby  (NPA  Board  of 
Management  and  PSNC)  on  "The  aftermath  of 
Franks — where  do  we  go  from  here?" 
Harrow  and  Hillingdon  Branch,  Pharmaceutical 
Society,  Glaxo  sport  and  social  club,  Oldfield 
Lane,  Greenford.  Barn  dance. 
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Advance  Information 

Chiltern  Region  postgraduate  courses.  "The  age 

of  man.  3.  Adolescence",  March  9,  at  10  am, 
Wrexham  Park  Hospital,  Slough.  "The  ages  of  n 
4.  The  young  adult",  March  9,  at  10  am,  Cripps 
medical  centre,  Northampton.  "Common  clinica 
problems",  March  16,  at  10  am,  St  Albans 
City  Hospital  postgraduate  medical  centre.  Detai 
from  course  organiser.  Division  for  graduate 
education,    Department   of    Pharmacy,  Chelsea 
College,  Manresa  Road.  London  SW3  6LX. 
Microprocessors   for   powders  (international 
conference),  March  11-13,  Holiday  Inn,  Liverpoc 
Applications  to  Powder  Advisory  Centre,  PO  Box™ 
78,  London  NW11  0PG. 
British  Society  for  the  History  of  Pharmacy. 
Foundation  lecture:  Dr  J.  R.  Vane  (group  resear 
and  development  director,  Wellcome  Foundation 
Ltd)  on  "The  research  heritage  of  Henry 
Wellcome,"  Pharmaceutical  Society  headquarte 
1  Lambeth  High  Street,  London  SE1  7JN,  March 
13  at  6.30  pm.  Ticket  applications  to  Mr  R.  E. 
Marshall  (address  as  above)  before  March  8. 

23  February  1! 
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Manufacturing  & 
Distributing  Services 


Announcement  by  Albion  Soap  Co.  Ltd. 
TRADING  ARRANGEMENTS— NORTHERN  IRELAND 

Trading  arrangements  for  the  Company's  products  in  Northern  Ireland  are  not 
affected  by  the  recent  change  in  retail  distribution  arrangements  for  Cidal  Soap 
in  England,  Wales  and  Scotland. 

Sole  distributors  to  both  wholesale  and  retail  trades  in  Northern  Ireland  for  the 
entire  Simple,  Albion,  Cidal  and  Medico-Biological  ranges  are: 


Jackel  &  Co.  (Ireland)  Ltd., 


Prince  Regent  Road,  Castlereagh,  Belfast,  N.  Ireland.  Tel.  No.  0232  59213/4.  . 


DENTAL  HEALTH  PROMOTION  LTD. 


98%  protection  against  caries  given  by 
Fluor-a-Day  tablets 

A  dentist  writes  to  us,  "We  did  a  survey  of  1 50  five-year  old  patients;  98%  of  those  who 
had  fluoride  tablets  since  birth  had  perfect  mouths;  2%  had  one  filling  each.  Of  the 
children  whose  mothers  had  advice  on  diet  and  regular  treatment  but  no  tablets  7'/2% 
had  perfect  mouths  and.  the  others  158  fillings  and  34  extractions". 

Please  contact  your  wholesaler.  In  case  of  difficulty  contact: 

DENTAL  HEALTH  PROMOTION  LTD, 
130  FINCHLEY  ROAD,  NW3. 
TELEPHONE:  01-794  8902. 


PARACETAMOL  TABLETS? 

WE'RE  THE  UK's  LARGEST  SPECIALIST  PRODUCER! 

in  bulk  or  bottles,  strip  pack  or  own  label— try  us  for  aspirin  or 
saccharin  too! 

Fast  service  —  unbeatable  prices  —  from 

THE  WALLIS  LABORATORY,  NEW  HERTFORD 
HOUSE,  ST  ALBANS  ROAD,  WATFORD,  HERTS 

TEL:  WATFORD  41891 


winlam 


for  twin  lamb 
disease 


23  February  1980 


Winlam  is  the  unique  and  established 
remedy  for  pregnancy  toxaemia  in  ewes 
(twin  lamb  disease).  Peak  sales  of  the 
product  are  January-March. 

Winlam  comes  within  the  'Pharmacy 
Only'  category  under  the  Medicines  Act 
and  thus  supplies,  are  restricted  to 
pharmaceutical  channels. 

Current  advertising  in  the  'Farmers 
Weekly'  directs  sales  to  chemists. 

For  terms  write  or  'phone  today. 

HODGES  &  MOSS  Ltd 

Harlescott  Lane,  Shrewsbury,  Salop 
Tel:  Shrewsbury  (0743)  51558 


® 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  0DL 

Tel:  01-889  3151/6 


Focus  Solutions 
Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 
Burton  Parsons 
Barnes  Hind 
Contactasol  Allergan 

Smith  &  Nephew 
Alcon   Optrex  Optique 
Sauflon  Pharmaceutical 
Telephone  Harry  Applebaum  at 
Watford  (0923)  30348  for  details 
Fkbs  CMtact  urns  Utaratary  LM. 
3  Derby  Works,  Carey  Place, 
Watford,  Herts. 


FOR  CHOICE  OF... 


CONTAINERS  .  .  . 
VIALS,  BOTTLES,  JARS 
CRC's  CAPS  .  .  . 
HERBALS  .  .  . 
GINSENG, 

NATURAL  VITAMINS  .  .  . 
PACKED  TABLETS  .  .  . 
PARACETAMOL,  ASPIRIN 

The  choice  is  yours  .  .  . 


Ceebrite  Ltd. 

NEW  HERTFORD  HOUSE, 
96  ST.  ALBANS  ROAD, 
WATFORD,  HERTS. 
Tel:  Watford  (92)  49740. 
Telex:  925859. 


PLEASE 
MENTION 


WHEN  REPLYING 
TO  ADVERTISEMENTS 


DENNIS  HILLYARD 
CONTACT  LENS 
SUPPLIES  LIMITED 

55  Barton  Road,  Water  Eaton  Estate, 

Milton  Keynes,  Bucks. 

Tel:  STD  (0908)  74537 

Telex:  847777  DELRAY  G  Attn.  151 

SOL  ., 
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E  Suppliers  of 
all  contact 
lens 

solutions, 
cases  and 
accessories 


M.C.L.  PROVIDE  THE  SOLUTIONS... 


to  your  contact  lens  solution  problems 
from  the  largest  stocks  in  the  U.K. 

Contact  Reggie  Ormes,  M.C.L.  Ltd., 

Castleham  Road,  St.  Leonards-on-Sea,  East  Sussex, 

TN38  9NB  or  telephone  Hastings  53381  -7 


QUALITY 
IRELIABILITY 
SERVICE 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  July/December  1978.  17,737. 

Display/Semi  Display  £6.00  per  single  column 

centimetre,  min  25mm.  Column  width  44mm. 

Whole  Page  £500.00  (275mm  x  186mm). 

Half  Page  £300.00  (135mmx91mm). 

Quarter  Page  £150.00  (135mmx9imm). 

Lineage  minimum  charge  £6.00  for  20  words, 

30p  per  word  extra. 

Box  Numbers  £1 .50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 

7  insertions  or  over.  15%  on  13  insertions  or  over. 
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BUSINESS  FOR  SALE 


BUSINESS  WANTED 


XI— NORTHANTS— Small  man- 
ufacturing town  pharmacy  in  double 
shop  unit.  Two  flats  with  vacant 
possession.  Turnover  £143,000. 
Scripts  3,500  per  month.  Freehold 
property  £45,000.  Fixtures  £2,000. 
Goodwill  £30,000  plus  stock  at  val- 
uation. 


X2  —  CENTRAL  SCOTLAND 
— Retirement  vacancy,  excellent 
dispensing  business  (3,000-3,500 
scripts  per  month).  Counter  trade 
undeveloped.  Profit  to  owner/man- 
ager 1979  approximately  £17,000. 
Total  capital  requirement,  including 
property,  approximately  £46,000. 


X3  —  WARWICKSHIRE  —  Well 
sighted  premises  on  village  main 
road.  Turnover,  1978,  £136,946, 
scripts  average  approx.  1,200  per 
month,  premises  held  on  lease,  29 
years  to  run.  Capital  required 
including  stock  at  valuation  approx. 
£40,000. 


X4  —  WEST  MIDLANDS 
— Excellent  large  premises  on  city 
outskirts.  Turnover  1  978, 
£171,714.  Scripts  approx.  2,300  per 
month.  Property  on  long  lease,  val- 
ued at  £25,000.  Capital  required 
around  £33,000  plus  stock  at  valua- 
tion. 


X5  —  SOUTH  YORKSHIRE  — 
Retirement  vacancy,  business  which 
dispenses  2,050  scripts  per  month 
has  scope  for  development  of 
counter  trade.  Price  £6,000  for 
property,  goodwill,  fixtures  plus 
stock  at  valuation.  Ideal  opportun- 
ity for  pharmacist  with  limited  capi- 
tal. 

X6  —  HAMPSHIRE  —  Estate  bus- 
iness on  area  with  property 
development.  Turnover  approxi- 
mately £82,500.  Scripts  1,250  per 
month.  Property  on  lease  with  5 'A 
years  to  run.  Flat  possibly  available, 
price  £12,500  for  goodwill  and  fix- 
tures plus  stock  approximately 
£8,000. 

X7  —  NORTH  EAST  ENGLAND 
—  A  pharmacy  in  outstanding  town 
centre  site,  very  valuable  freehold 
property  valued  at  £90,000.  Turn- 
over of  business  1978  £148,000, 
showing  good  increase  in  current 
year.  Scripts  1,400  per  month.  Ven- 
dor will  sell  for  property  value  plus 
valuation  of  stock,  estimated  at 
£22,000. 

X8  —  SOUTH  LANCASHIRE 
VILLAGE  —  Pharmacy,  near  to 
the  coast,  comprises  of  double  shop 
unit  unopposed  with  potential. 
Turnover,  1978  around  £120,000. 
Property  including  extensive  living 
accommodation.  £42,000,  goodwill 
and  fixtures  £12,000  and  stock  at 
valuation,  around  £16,000. 


V  Ernest  J/George 

&CO 

GARDALE  HOUSE.  122  GATLEY  ROAD,  GATLEY.  CHEADLE, 
CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


SHOPFITTINGS 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 
UNITS 
approved  by 

IIMUMARKI 


K.H.WOODFORD &Co.  Ltd. 
Ring  Now  0202  36272 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  (TC) 
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SH0PKIT 


The  woVld's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  service) 

(TC.W) 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291.  (TC.W) 


Drug  Stores  Required 

Private  multiple  retailer  wishes  to  buy  either  single 
shops  or  groups  in  the  drug  store  category,  prefer- 
ably shops  with  a  turnover  of  £150,000  plus,  or  the 
potential  to  do  so,  within  a  35  mile  radius  of  Birming- 
ham, with  a  heavy  emphasis  on  fast  moving  toiletries. 
All  replies  answered.  If  you  may  have  anything  of 
interest  please  send  brief  details  initially  to 

Box  No.  2695. 


AGENTS 


REPRESENTATIVE/ 
AGENT 

Increase  YOUR  earning  power.  Sell 
our  exclusive  range  of  health  and 
beauty  Aroma  Therapy  Oils. 
Preferred  coverage:  Central  Scot- 
land. Excellent  commission. 

Box  No.  C&D  2692.  (8/3F) 


BUSINESS 
OPPORTUNITIES 


ALL  BRANDS  OF  Equine  Anthel- 
mintics &  other  Veterinary  Medicines. 
Pharmacists  experiencing  difficulty  in 
obtaining  supplies  of  the  above,  contact 
your  pharmacist  orientated,  and  owned, 
wholesale  distributors,  for  these  pro- 
ducts. National  Service,  full  trade  dis- 
counts. Brian  G.  Spencer  Ltd,  Station 
Road,  Shenstone,  Uchfield  WS14  0NP. 
Phone  0543  480314  (24hrs).  (8/3F) 


EQUIPMENT  WANTED 


Please  mention 
C&D  when  replying 
to  advertisements 


TABLET  COUNTER 

required 
King  Dispensa/T.B.  1  or  similar. 
Also 

Small  Batch  Weighing  Machine 
Batch  Coding  Fitment 
and 
Label  I  »r 
Tel:  Ipswich  (0473)  52714. 


BOX  NUMBERS 

When  replying  to  Box  Numbers,  all  cor- 
respondence should  be  addressed  as  fol- 
lows: 

Chemist  &  Druggist 

Box  No  

25  New  Street  Square 
London  EC4A  3JA 


Advertisers  and  correspondents  can  be  assured  advertisements 
carrying  a  Box  Number  will  be  treated  in  strictest  confidence. 
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TRADE  SERVICES 


Distribution  Service 
in  Scotland 

We  call  on  chemist  shops  throughout  Scot- 
land and  are  able  to  offer  competitive  rates 
for  regular  deliveries  to  your  chemist  cus- 
tomers. 

For  further  information,  please  apply  to: 

Box  No.  2696. 


STOCKS  FOR  SALE 


CANTASSIUM  MAKE  THE  FINEST 
RANGE  OF  THESE  AVAILABLE 
SPECIAL  TERMS  FOR  CHEMISTS 


GLUTEN  FREE  FOODS 


Write  to  Cantassium  for  details. 
Cantassium  Company  (Dept  FCD2), 
225  Putney  Bridge  Road.  London 
SW15  2PY  (5/4W) 


FOR 

EXPORT 

Large  quantities  of 
Warner  Lambert/ 
Parke-Davis 
products. 

Box  No.  C&D  2693. 


(8/3) 


AGENTS 

required  for  all  areas  to  sell  our  full 
range  of  toiletries.  Commission 
only. 


BOX  No. 
C&D  2688 


INGLE  EDGE  BLADES.  20  packets 
'  5  or  cartons  of  100  £4.50  inclusive, 
nmediate  delivery.  Cheque  with  order 
lease.  Rolenworth  Ltd.  1-3  Grey's 
pad,  Henley  on  Thames,  Oxon. 

(27/12W) 

MALL  CHEMIST  CHAIN  has  dis- 
jntinued  and  surplus  cosmetics  and 
rfumes  for  clearance  on  a  cash  and 
arry  basis.  Please  write  for  an 
ppointment  to  Miss  Atkinnson,  58  High 
it.,  Daventry,  Northants.  (8/3) 


'NE-SIZE  TIGHTS  from  £2.30  doz. 
(us  VAT.  Min.  order  6  doz.  overall 
WO.  Carriage  free.  Full  range  Price 
ist.  E  &  R  Kaye,  16/18  New  Bridge 
treet,  London,  EC4.  (5/4F) 

[ILKINSON  SWORD  BLADES  10s 

iarded)  at  40p.  Minimum  order  36  x 
p.  £14.40  plus  V.A.T.  Post  paid. 
tW.O.  Ward  &  Puckrin,  28  Baxtergate, 
hitby,  N.  Yorks.  Y021  1BA.  (1/3) 


Three  Pears  Cosmetics 
Station  Road 

Warley 
West  Midlands 


WE  OFFER  A 
LARGE  RANGE  OF 
TOP  QUALITY 
PERFUMES  AT 
BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

(3/1 W) 


STOCKS  WANTED 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.  (TC.W) 


WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 
LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2  AN. 
Tel:  01-727  3137-8  (17/1F) 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. (TC.W) 


NOW  AT  LAST— 
THE  SERVICE  FOR 
CHEMISTS  AND  DRUGGISTS 
WITH  DISPLAY  PROBLEMS 

NOT  an  excuse  to  sell  you  expensive  fittings. 

NOT  an  attempt  to  talk  you  into  a  refit. 

IF  YOU  are  short  of  space. 

IF  YOU  want  to  display  your  goods  to  the  best 
advantage. 

IF  YOU  are  opening  a  new  unit. 

WE  will  discuss  your  problems  and  offer  expert 
advice  for  a  modest  consultancy  fee  only. 

WE  will  not  coerce  you  into  unnecessary  expenditure 

If  you  are  interested, 
write  in  confidence  to: 
BOX  NO.  C&D  2694 
or  phone  01-405  7143  ext.  66. 


International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 
London  EC1Y  8ST 


Telephone  01-253  6184 
Telex  299638  March  G 


(23/8F) 


NORTH  WEST  OSTOMY  SUPPLIES 
(WHOLESALE)  LIMITED.  The  special- 
ists to  contact  for  all  ostomy,  inconti- 
nence supplies.  1 1  Bridgewater  Road, 
Walkden.  Tel.  061-790  2382. 


Sex  Discrimination  Act 

No  job  advertisement  which  indicates  or  can 
reasonably  be  understood  as  indicating  an 
intention  to  discriminate  on  grounds  of  sex 
(e.g.  by  inviting  applications  only  from  males 
or  only  from  females)  may  be  accepted, 
unless 

(1)  the  job  is  for  the  purpose  of  a  private 
household  or 

(2)  it  is  in  a  business  employing  less  than 
six  persons  or 

(3)  it  is  otherwise  excepted  from  the 
requirements  of  the  Sex  Discrimination 
Act. 

A  statement  must  be  made  at  the  time  the 
advertisement  is  placed  saying  which  of  the 
exceptions  in  the  Act  is  considered  to  apply. 
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SITUATIONS  VACANT 


PHARMACY 
REPRESENTATIVE 

EASTERN  SCOTLAND 

Experienced  representative  required  by  old  established  company 
to  cover  a  territory  from  the  North  of  Scotland  to  the  Borders. 
We  offer  excellent  remuneration  and  other  conditions  of  employ- 
ment including  life  assurance  and  pension  scheme. 
Anyone  with  a  proven  sales  record,  who  enjoys  selling  OTC  pro- 
prieties should  send  details  of  career  to  date  briefly  in  writing  to: 

The  Managing  Director 

Cupal  Pharmaceutical  Laboratories 

King  Street 

Blackburn 

Lancashire 


£150  PER  WEEK 


plus  furnished  flat  and  rates  free.  Gravesend,  Kent.  45  minutes  from  Lon- 
don, several  golf  courses  in  the  immediate  vicinity  plus  the  usual  rural 
benefits. 

Person  with  retail  ability  to  develop  counter  trade  of  medium  dispensing 
business.  Knowledge  of  or  interest  in  health  foods  would  be  advantageous. 
Also  long-term  locum,  full-  or  part-time,  required  in  Beckenham,  salary 
negotiable.  Please  contact  Mike  Lawrie  or  Gillian  Jappu  on  (0474)  3754 
days  or  (0474)  62035  evenings  after  7  p.m. 


WEYBRIDGE 


Enthusiastic  Manager  required  immediately  to  take  full  control  of  high  class 
village  pharmacy.  Moderate  NHS  but  extensive  private  dispensing.  Top 
agencies.  Easy  hours  and  pleasant  staff,  five-day  week.  Choice  of  accom- 
modation (away  from  business).  Total  rewards  (including  bonus  on  turn- 
over) £8,000  per  annum. 

Write  or  telephone  for  details  to  A.  T.  Wiseman,  25  Church  Street, 
Leatherhead.  Telephone  Leatherhead  75363  (day)  or  Cobham  4166 
(evenings). 


HIGH  CLASS  chemist;  WORTHING 
AREA,  requires  Superintendent  Phar- 
macist. Hours  9-6pm.  Early  closing 
1  00pm  Saturday.  Elegance  Chemists, 
8  Aldsworth  Parade,  Goring-by-Sea, 
Worthing. 


SALES  PERSON  required  by 
established  company  to  sell  sundri 
chemists  in  Kent  and  south  Lon 
Person  with  established  conned 
preferred.  Box  No.  2691 . 


COVENTRY 

Pharmacist,  male  or  female,  required  to  join 
Branch  Management.  Staff  consequent 
upon  retirement  of  a  Senior  Pharmacist. 
Applicants  should  have  some  previous 
management  responsibility  and  be  capable 
of  handling  both  prescription  and  cash  sale 
volume.  A  permanent  and  progressive 
future  is  assured  with  all  usual  benefits  of 
pension,  four  weeks'  holiday,  etc. 
Apply  to  GrMns  Pharmacy,  1  Shelton 
Square,  Coventry.  Telephone  0203 
27722.  . 


Please  mention 
C  &  D  when  replying 
to  advertisements 


CLASSIFIED  ADVERTISING  IN 

CHEMIST  &  DRUGGIST 

IS  INEXPENSIVE  AND  CAN  BRING  TERRIFIC  RESULTS. 

For  details  of  rates  and  further  information  telephone 
Anne  Ellacombe  on  353-3212,  ext.  198. 


CHEMIS 
DRUGGI 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Copy  date  12  noon  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading  _ 

Please  invoice  insertions 

PLEASE  PRINT  


Name 
Address 


Phone  _Date   Signed   

Display/Semi  Display  £6.00  per  single  column  Quarter  Page  £150  (135mm  x  91mm) 

centimetre,  min  25mm.  Column  width  44mm  Lineage  Minimum  charge  £6  for  20  words.  30p  per  word  extra 

Whole  Page  £500  (275mm  x  86mm)  Series  Discounts  5%  on  3  insertions  or  over.  10%  on  7 

Half  Page  £300  (135mm  x  186mm)  insertions  or  over.  15%  on  13  insertions  or  over 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N1 5.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square, 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  26/1 8/8s. 


You  can't  judge  a  galenical 


by  its  gallipot 

If  you  want  to  be  sure  about  the  quality  and  performance 
of  a  galenical,  you  need  to  know  something  about  its  background.  When 
you  buy  drugs  and  galenicals  from  Ransom's,  you  have  the  assurance  that  all 
the  Company's  products  conform  to  the  highest  possible  standards  of 
excellence.  With  over  a  century's  experience  behind  it,  the  name 
Ransom  is  synonymous  with  quality  throughout  the  world. 

Extracts,  Tinctures,  Essential  Oils,  Infusions,  Syrups,  Resins,  Oleo-Resins 
Actual  growers  of  Peppermint,  Lavender,  Chamomile 

William  Ransom  &  Son  Ltd. 

Manufacturing  Chemists  and  Growers  of  Medicinal  Plants  for  over  a  Century 

Hitchin        *        Hertfordshire        *  England 


ESTABLISHED  1846 


February  1980 


Chemist  &  Druggist 


315 


Take  one 

Or  take  a  million 
You'll  find  that  quality  is  perfect,  when 
tablets  or  capsules  come  from  Seward  Pharmaceutical. 
Our  attention  to  detail  starts  with  raw  materials, 
through  frequent  lab  checks  and  batch  analysis, 
to  final  post-packing  examination. 
That's  how  much  we  care,  and  it  shows. 
On  every  one  you  take. 


t 


aft  se  ward 


m 


Charlwoods  Road,  East  Grinstead,  Sussex  RH19  2HL,  England 
Telephone:  East  Grinstead  31 131 1  Telegrams:  Seward  East  Grinstead  Telex:  9531  5  TOPTAB  G 


A  member  of  the  Medical  Division  of  UAC  Limited 


